
AGRICULTURAL MARKETING 
RESOURCE CENTER 

February – June 2026 Semi-Annual Report 

The mission of AgMRC is to continue to provide independent producers and 
processors with critical information needed to build successful value-added 
agricultural enterprises through the www.agmrc.org website. Resources and 
events provided through the efforts of AgMRC are also intended to support 
independent producers and processors that are submitting Value-Added Producer 
Grants (VAPG). AgMRC strives to serve a national value-added agriculture 
audience through its web platform and relationship with other Land-grant 
universities and other technical assistance providers from across the country. 

As a condition of its USDA Rural Development grant, the AgMRC team at Iowa 
State University were tasked to aggregate and prepare two reports a year and 
submit them to USDA. These reports summarize the activities completed semi-
annually, including website development and functions, value-added business, 
economic analysis tools and outreach activities. 

Agricultural Marketing Resource Center Website 
Analytics 
AgMRC Website Statistics  
This period, the total number of page views was a total of 3,408,754 with an 
average of 18,832 views per day. 

Within the website, the top topics by pageview visited during this period were: 

1. Aquaculture Fin-Fish Species- 88,827 
2. Aquaculture Non-Fish Species- 58,271 
3. Rapeseed- 38,942 
4. Gooseberry- 33,277 
5. Dates- 30,245 
6. Poultry- 21,266 
7. Sesame- 15,190 
8. Potatoes- 13,290 
9. Carrots- 11,895 
10. Sweet Corn- 11,765 

 

http://www.agmrc.org/
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TABLE 1 PAGEVIEWS FOR 2026 

 

TABLE 2 PAGEVIEWS FOR 2025 

2026 Pageviews Pageviews Per Day 

January 536,033 18,162 

February 465,174 16,613 

March 544,746 17,572 

April 524,261 17,475 

May 550,767 17,767 

June 787,773 26,259 

2025 Pageviews Pageviews Per Day 

January 335,356 10,817 

February 360,136 12,682 

March 330,940 10,675 

April 351,212 11,709 

May 351,261 11,331 

June 381,960 12,732 

July 400,407 12,916 

August 543,157 17,521 

September 445,733 14,858 
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Major Content Sections  
The major content sections of the AgMRC website visits: 

1. Commodities and Products- 1,574,400 pageviews 
2. Value-Added Agriculture- 387,690 pageviews 
3. Business Development- 274,903 pageviews 
4. Renewable Energy- 158,248 pageviews 
5. Food Systems- 137,179 pageviews 
 

Within the Commodities and Products section, the top three topics visited during this 
period were:    

1. Fruits- 365,957pageviews  
2. Grains and Oilseeds- 251,717 pageviews  
3. Vegetables- 194,761 pageviews  
 

Within the Value Added Agriculture Section, the top three topics visited during this period 
were: 

1. Case Studies of Value Added Producer Grant Recipients- 387,690 pageviews 
2. What is Value Added Agriculture- 11,429 pageviews  
3. VAPG Program- 6,682 pageviews  

 

AgMRC Inquiries 

EMAIL 
AgMRC staff researched and responded to 18 e-mailed questions pertaining to 
updating value-added provider listings, business development, rabbits, 
commodity pages, and agritourism among many other topics.  

PHONE CALLS 
Between February 1 and June 30, AgMRC staff reported having 36 toll-free phone 
inquiries from 11 different states. 

FACEBOOK 
AgMRC’s Facebook page has garnered a total of 3,900 followers, with 10 being 
added during this period. During this period the AgMRC Facebook page had 8 
posts, which were seen by more than 1,255 people. The AgMRC Facebook page is 
now using Sprout Social to track social media trends. According to the report for 
this period, the average audience for this page is 3,976 users. 
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YOUTUBE 
The AgMRC YouTube channel added 4 Food Systems Resilience videos, 4 Food 
Systems Resilience trailers, and 13 new VAPG videos during this period. There are 
now a total of 154 videos and 358 subscribers. 

Iowa State University Initiatives 

Commodity Reports, Value Added Products, and Food Systems 
Database 

 COMMODITY REPORTS 

• Selected commodities for new dashboards - Buckwheat, Carrots, Peanuts 
• Continued work on Dairy dashboard 
• Started adding MarketMaker producer maps to commodity dashboards 
• Updated all food directory data in our database and on all commodity 

dashboards 
• Added MarketMaker producer maps to all commodity dashboards 
• Wine dashboard published the AgMRC website 
• Dairy dashboard published (sending information to publish to the AgMRC 

website soon) 
• Started work on Carrots dashboard 

During this period, the internal AgMRC team reached out to fellow extension 
specialists at Iowa State University to work on page updates to various 
commodities. So far, there are confirmed contracts for page revisions to the 
following commodities: Beef, Swine, Grains & Oilseeds, and Mushrooms; and 
are working on contracts for the following: Apples, Avocados, Strawberries, 
Sweet Potatoes, Potatoes, Sweet Corn, Pumpkins, Cranberries, Gooseberries, 
Dairy, Poultry, Sheep, Floriculture, Herbs, and Renewable Energy.   

INNOVATIVE VALUE-ADDED PRODUCTS 

• Identified topics for the other value-added reports for this year 
• Researched, wrote, and completed writing report on Upcycled Foods – 

published digitally accessible report on AgMRC website 
• Researched, wrote, and completed writing report on Anaerobic Digestion 

(content still needs put into designed report / PDF accessibility and 
published to website) 

• Started researching topics for 3rd report 
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FOOD SYSTEMS DATABASE 

• Updated website language to reflect changes to competencies 
• Exported website database and shared with Food Systems Team 
• Meetings with Foot Systems team and partners showing the website 
• Request to ITS to turn off virtual machine that hosts the website 

FOOD SYSTEMS TACTICS  

Research, writing, and editing continued on multiple Tactic documents. 12 profiles 
are ready for final revisions and will continue on to the design phase following 
final review.  

WEBPAGE UPDATES 

Main page updates include: 

• Additions to the Resilient Food Systems page, adding videos, trailers, and 
final reports for Kenai Peninsula, Alaska; Marshall County, Iowa; U.S. Virgin 
Islands; and Greenville County, South Carolina. 

• The Farm Champions Directory was added to Directories resources. 
• LEAN Business Management pages and resources added to Business 

Development section. 

PRESENTATIONS AND TRAVEL 

• February: Hosted AgMRC booth at Ag Outlook Forum 
• March: Presented in Saipan to faculty & farm and food businesses on 

AgMRC website and resources 
• May: Presented at National Rural Grocery Summit related to rural grocery 

and procurement opportunities 
• June: Met with faculty and students from Guam and Saipan related to 

AgMRC and VAPG; recorded Farm Champion podcast recording 

Value Added Producer Grant Trainings and Technical Assistance 
Quarter 1: February-March, 2026 

Two application-focused instructional videos including scripting, recording, 
editing and production, and publishing, were completed and are now available on 
the AgMRC website. These videos will be utilized to support the VAPG technical 
assistance and trainings for farmers and food businesses.  

Additionally, the team conducted direct outreach and technical consultation with 
farmers and value-added businesses and responded to information inquiries from 
three producers or food system entrepreneurs, providing individualized guidance 
and increasing access to federal grant opportunities. 

https://www.buzzsprout.com/2606657/episodes/19458675-episode-14-building-opportunity-through-value-added-agriculture-and-resilient-food-systems
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Quarter 2: April-June, 2026 

Presentations regarding VAPG application support and the AgMRC website 
resources were completed in Arkansas, Missouri, Kansas, Oklahoma, and Texas. 

Understanding Community and Economic Impact from Innovative 
VAPG 
The team has analyzed data from all VAPG applications since fruition of the grant 
in 2001 and first compared the number of awarded grant by state, number of 
grants by population size and identified 15 states. Following, we reviewed those 
by which had the most businesses still open. We have identified four states that 
have seen less than 12% of the granted businesses close (Wisconsin, California, 
Washington and Iowa). We will begin virtual interviews within these key 
businesses and organizations related to the grant impact in the next quarter and 
site visits. By October, we will confirm the video impact series locations.   

Lean Business Management 
The LEAN Business Management project focuses on the development of a 
comprehensive, user-friendly workbook designed to introduce and apply 
LEAN principles within food and agricultural operations. The resource is being 
created to support small and mid-sized producers, processors, and value-added 
businesses in improving efficiency, reducing waste, and increasing profitability 
through practical, hands-on tools. 

The workbook translates Lean concepts, traditionally used in manufacturing, into 
accessible, real-world applications for food and agriculture. It includes guided 
worksheets, step-by-step exercises, and industry-relevant examples tailored to 
operations such as cottage food businesses, home food processing 
establishments, farms, and small-scale food manufacturers. Core topics include 
value stream mapping, waste identification (TIMWOODS), 5S workplace 
organization, visual management, standard work, and root cause analysis using 
tools like the 5 Whys. 

A key strength of the project is its applied learning approach. Rather than focusing 
solely on theory, the workbook is structured to help users actively map their 
processes, identify inefficiencies, and implement immediate improvements within 
their own operations. This makes it highly suitable for use in workshops, 
Extension programming, classroom settings, and one-on-one technical assistance. 

The intended outcomes of this project include: 

• Improved operational efficiency and reduced production waste 
• Increased consistency in product quality and workflow 
• Enhanced decision-making through structured problem-solving tools 
• Greater financial sustainability for small and emerging food businesses 
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This resource aligns with broader goals of supporting local food systems, 
strengthening rural economies, and equipping entrepreneurs with practical 
business management skills. It is designed to be scalable, adaptable across 
different types of operations, and accessible to individuals with varying levels of 
experience. 

From April to June 2026, Alex Van Alstyne continued developing the Lean 
Workbook for Food and Agricultural Businesses, a practical hands-on resource 
designed to help producers, processors, and value-added entrepreneurs improve 
efficiency, reduce waste, and strengthen operations while maintaining product 
quality and food safety. I refined the overall workbook structure and introductory 
content, clearly outlining its tiered approach—from beginner-level process 
mapping and waste identification (using tools like TIMWOODS and 5S), to 
intermediate applications in flow improvement, standardization, and visual 
management, through advanced continuous improvement and strategic 
integration. This work emphasized real-world applicability for small-scale and 
cottage food operations, with guided templates, worksheets, and examples to 
support active learning and immediate implementation. 

During this quarter Van Alstyne also completed dedicated sections on SWOT 
Analysis and Statistical Process Control (SPC). The SWOT section provides a clear 
framework for evaluating internal strengths/weaknesses and external 
opportunities/threats specific to food and agricultural businesses, serving as a 
strategic starting point when paired with other Lean tools. The SPC section 
introduces data-driven process monitoring using simple metrics (e.g., yield, 
temperature, weights), helping users distinguish normal variation from issues 
requiring attention, visualize trends, reduce variability, and make evidence-based 
decisions. These additions further strengthen the workbook’s value as a flexible 
resource for independent use, workshops, or Extension programming. 

Planning and Convening the Agricultural Marketing Summit 
The National Ag Summit confirmed location for the conference in Raleigh, North 
Carolina in partnership with SAS Institute. This year we will have a student track 
for future professionals in the agriculture and food system industries. RFP for 
presentations was shared in late spring and will close July 17. The committee 
continues to meet monthly for coordination and structure, and leadership 
connects weekly to work on agenda details, registration, and sponsorship 
outreach.  

https://www.regcytes.extension.iastate.edu/agsummit/
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Professional Service Agreements 

Model Farm 

Model Farm has not yet started work on this contract. Progress updates will be 
provided in the next semi-annual report. 

Subcontracts 

National Guard and Military Food Procurement  
Quarter 1: February-March, 2026 

This brief update covers Q1 progress for the Farm to Military (F2M) project, which 
aims to expand market opportunities for farmers and value-added producers by 
integrating local and regional food into National Guard and broader military 
procurement systems through the Go For Green (G4G) initiative. During this 
quarter, the strongest progress was in building the foundation for expansion into 
new states and strengthening partnerships. Specifically, in Maine, we began 
laying the groundwork for a pilot by engaging key food system stakeholders, 
identifying local sourcing opportunities through distributors like Native Maine and 
Hartford Provision, and mapping procurement relationships within the Maine 
National Guard. We also established a monthly meeting cadence with National 
Guard leadership to move this work forward. Nationally, a meeting with the 
Department of War opened potential pathways for engagement with active-duty 
procurement and partners such as Fort Bragg, DLA, and DECA. We are also 
exploring opportunities in NM and Saipan. Internally, we launched a lead tracker 
to support state outreach and formalized our partnership with Iowa State 
University, while continuing to develop tools and frameworks to support 
procurement and coordination. 

At the same time, progress toward launching pilots in Illinois and Minnesota has 
been slower than anticipated. In Illinois, progress is paused pending leadership 
response to proposed summer pilot. In Minnesota, efforts remain constrained by 
an existing FSMC contract, and we are continuing to explore potential pathways 
through state-level contacts. Because pilots have not yet launched in either state, 
we have not begun serving local food at National Guard weekends. 
Farmer/aggregator relationship is secure, but related participation and farmer 
sales targets are in a holding pattern. Given this, Maine represents the most viable 
near-term opportunity to initiate a pilot within the grant period and will be a key 
focus moving into Q2, alongside continued efforts to clarify timelines and 
feasibility in Illinois and Minnesota. 
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Quarter 2: April-June, 2026 

This brief update covers Q2 progress for the Farm to Military (F2M) project, which 
aims to expand market opportunities for farmers and value-added producers by 
integrating local and regional food into National Guard and broader military 
procurement systems through the Go For Green (G4G) initiative. Q2 saw 
significant momentum in Maine and the formal launch of our New Mexico 
engagement. In Maine, an April 22nd meeting with Col. Bell and Jake Roberts 
clarified the contract landscape and surfaced seven confirmed direct local swap 
opportunities including: potatoes, carrots, broccoli, apples, romaine/salad mix, 
and summer squash that need only SKU-level changes rather than contract 
modification. Spring salad mix and potatoes emerged as the highest-impact, 
lowest-risk items to lead an October pilot. A May 21st conversation with Native 
Maine confirmed they already source 30 - 35% of product locally across 140 farms 
and are open to expanding that share, giving us a strong existing channel to build 
on. In New Mexico, a series of productive meetings with Jaime Silva and the 
NMARNG team confirmed strong interest in an Oct/Nov pilot and kicked off a 
detailed look at their DLA STORES procurement structure. Nationally, we 
continued cultivating the Department of War relationship and opened a promising 
new thread with the Rockefeller Foundation around Food is Medicine and supply 
chain alignment. Internally, we advanced our AI-based pricing/menu comparison 
tool into beta testing and continued strengthening our Iowa State partnership and 
multi-state coordination tools. 

Illinois and Minnesota continued to lay groundwork this quarter even as formal 
pilot timelines took longer to materialize. In Illinois, we maintained steady contact 
with MSG Melissa Turner QM, ILARNG, State Food Program Manager. We 
reviewed the ILNG 2027 Menu Planning meeting that should happen in Q3 and 
will attend. MSG Turner continues to support the project relating that she 
anticipates a pilot launch prior to the end of the grant period. In Minnesota, we 
continue to reach out to the FSMC to better understand if there is an opportunity 
for a pilot with the Central Dining Facilities. Our MNNG liaison, LTC Jolene 
Carlson, Holistic Health & Fitness (H2F) MNARNG, is recommending we continue 
our communication outreach with both states.  

With Maine and New Mexico now positioned as our strongest pilot opportunities, 
Q3 will focus on locking in the Maine in-person meeting (targeting August 26th), 
advancing New Mexico's supply chain mapping and food hub outreach, and 
continuing to build toward feasible next steps in Illinois and Minnesota.  

MarketMaker  
Quarter 1: February-March, 2026 
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Interactive mapping tools for commodity supply chains with complex supply chains. 

The MarketMaker team has been working to improve the advanced mapping tools 
with product and food supply chain tools.  Further enhancements to the supply 
chain maps this quarter shown below include the ability to filter by number of 
employees and/ or annual revenue.  In addition, at the bottom of the right column 
note the ability to map NASS data.  In this example, we have the number of hogs 
produced by county for Illinois and Iowa. 

We also worked on developing wheat and tomato supply chains as well. 

 

FIGURE 1 ENHANCEMENTS TO SUPPLY CHAIN MAPS 

Monthly metrics tracking on Food Searcher and Mapping Tools 

The MarketMaker team has been working on metric reports for state and 
affiliation admin leaders.  Recently developed reports for AgMRC FoodSearcher 
are the monthly report immediately below, and on the next page an annual report 
that shows 2025 searches by commodity grouping.  A great deal can be gleaned 
from this report, as one can quickly see that the Fruit and Vegetable categories 
experience much greater search numbers than the red meat section.  The only 
exception in the red meat section is meat and poultry processors that see very 
active traffic throughout the year.  These are all indicators of who is searching for 
the various commodity types.  For example, if you utilize the monthly reports, you 
will find that the Christmas tree searches dominate the December report.  This 
would be a good indicator that this search is consumer oriented.    



February – June 2026 Semi-Annual Report 
 

11 
 

 

FIGURE 2 FOODSEARCHER MONTHLY IMPACT REPORT 
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FIGURE 3 MARKETMAKER 2025 ANNUAL REPORT 

Enhanced Heritage Grain Efforts 

MarketMaker staff have been promoting the AgMRC Heritage Grain information 
page in an effort to get grain farmers with heirloom grains to add them to their 
profile.  We are in need of a sufficient number of producers producing the product 
in order to place a plug-in on the AgMRC website.  We used our lead article in the 
TidBits MarketMaker Newsletter to promote the site and encourage grain farmers 
to add the Heirloom/ Heritage grains to their profile.  We were successful in 
getting approximately 150 individuals to go the AgMRC site but sign up has been 
slow.  We plan for more direct contact activities for the summer, once spring 
planting has been completed.   

Other Activities to Support  AgMRC  
Outreach:   

Each month MarketMaker staff emails 
out the MarketMaker TidBits 
Newsletter to over 11,000 MarketMaker 
subscribers.    

The February issue of TidBits included 
a feature on the USDA’s Value-Added 
Producer Grant Program and the 
upcoming deadline for applications, 
which then sends the user on the 
AgMRC site for more information. 

The March issue featured an article on the Heirloom/ Heritage Grains page on the 
AgMRC website, where we are working to get sufficient producers signed up to 
add a plug-in. 

Conferences and Tradeshows:  

USDA Ag Outlook Forum: February 19 – 20, 2026.  Arlington, VA.   MarketMaker 
and AgMRC both had displays at the 2026 USDA Ag Outlook Forum where we 
demoed the live sites for both projects at the booth.   

Illinois Meat Processors Association Tradeshow: February 27 – 28, 2026.  
Springfield, Illinois.  MarketMaker was an exhibitor at the tradeshow where we 
promoted both MarketMaker and AgMRC’s FoodSearcher tool, while working with 
meat processors to update profiles and create new profiles.  

Quarter 2: April-June, 2026 

https://www.agmrc.org/commodities-products/heirloom-and-heritage-grains
https://www.agmrc.org/commodities-products/heirloom-and-heritage-grains
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Interactive mapping tools for commodity supply chains with complex supply chains. 

The MarketMaker team has been working to improve the advanced mapping tools 
with product and food supply chain tools.  The example below is the beef supply 
chain. https://mapag.foodmarketmaker.com/map/sc-beef  The map allows for a 
results column on the left side where you can list the businesses for the users 
chose business type(s.)  There is also an information tour leading the user through 
the national beef supply chain.  Each business profile is clickable from either the 
map or the results for more information. 

 

 
FIGURE 4 MARKETMAKER ADVANCED MAPPING TOOLS 

 

We also developed supply chain maps for dairy, apples, wheat, and tomatoes as 
well. 

MarketMaker Dairy Map 

MarketMaker Apple Map 

MarketMaker Wheat Map 

MarketMaker Tomato Map 
 
Monthly metrics tracking on Food Searcher and Mapping Tools 

The MarketMaker team has been working on metric reports for state and 
affiliation admin leaders.  Recently developed reports for AgMRC FoodSearcher 

https://mapag.foodmarketmaker.com/map/sc-beef
https://mapag.foodmarketmaker.com/map/sc-apple
https://mapag.foodmarketmaker.com/map/sc-wheat
https://mapag.foodmarketmaker.com/map/sc-tomato


February – June 2026 Semi-Annual Report 
 

15 
 

are the monthly report immediately below showing a quarterly report for 
FoodSearcher and the lower report is an affiliation report, in this case for the 
Farmer Veteran Coalition.  These reports are helping us find some really critical 
information about what the users are searching for on the site.   In the second 
graph you can see the number and types of searches typed into the search bar.  
The next step is to show the number and type of searches from the drop down 
search bar.  We are also working on metrics for the supply chain maps.  

 

FIGURE 5 MARKETMAKER FOODSEARCHER METRIC REPORT 
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FIGURE 6 MARKETMAKER FOODSEARCHER METRIC REPORT 2 

Enhanced Heritage Grain Efforts 

MarketMaker staff have been promoting the  AgMRC Heritage Grain information 
page in an effort to get grain farmers with heirloom grains to add them to their 
profile.  We are in need of a sufficient number of producers producing the product 
in order to place a plug-in on the AgMRC website.  MarketMaker Staff have been 
directly emailing grain producers in MarketMaker to find farmers with heritage 
grains.   

Other Activities to Support  AgMRC  
Outreach:   

Each month MarketMaker staff emails 
out the MarketMaker TidBits 
Newsletter to over 11,000 MarketMaker 
subscribers.    

The April issue of TidBits included a 
reminder of the deadline coming up on 
the USDA’s Value-Added Producer 
Grant Program and the upcoming 
deadline for applications, which then 
sends the user on the AgMRC site for more information.  We also featured the 
USDA Fruit and Vegetable Market Price Report on the AgMRC site.  Determining 

https://www.agmrc.org/commodities-products/heirloom-and-heritage-grains
https://www.agmrc.org/commodities-products/heirloom-and-heritage-grains
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what your product is worth is always a challenge for value-added producers, so 
this is a great service to producers. 

The May issue featured an article on the Heirloom/ Heritage Grains page on the 
AgMRC website, where we are working to get sufficient producers signed up to 
add a plug-in. 

The June Issue of TidBits featured an article on USDA Announces $1.625 Billion 
for Specialty Crop Farmers.  

During this quarter, MarketMaker staff developed a new format for the publication 
we used to call our MarketMaker Year In Review.  We now call it Inside 
MarketMaker, with more relevant information about what the program and 
partners are all about.  This document includes a full-page feature on AgMRC’s 
FoodSearcher Tool.  MarketMaker Year in Review 

Conferences and Tradeshows:  

MarketMaker staff were presenters on the program at The Iowa Farm & Food 
Conference sponsored by Iowa State University, held June 11th and 12th at 
Waterloo, Iowa.  The Topic: The Future of Local Food Discovery.  Co-Presenters: 
Andrea Evelsizer w/Healthy Harvest of North Iowa, Jo Pisel w/MarketMaker, and 
Mallory DeVries w/TinyPlot Communications. 

The session explored the project that connects recipe discovery with farm 
directories and regional food data, allowing people to move from a meal idea to 
nearby farms that produce the ingredients. MarketMaker’s extensive producer 
data and search capabilities power the “where to buy it” side, helping users 
identify farms and food businesses that offer those ingredients while also giving 
organizations powerful tools to map and understand regional food systems. 

 

In accordance with Federal law and U.S. Department of Agriculture (USDA) civil rights regulations and policies, this institution is prohibited 
from discriminating on the basis of race, color, national origin, sex, age, disability, and reprisal or retaliation for prior civil rights activity. (Not 
all prohibited bases apply to all programs.)  

Program information may be made available in languages other than English. Persons with disabilities who require alternative means of 
communication for program information (e.g., Braille, large print, audiotape, and American Sign Language) should contact the responsible 
State or local Agency that administers the program or USDA’s TARGET Center at 202-720-2600 (voice and TTY) or contact USDA through the 
Federal Relay Service at 800-877-8339.  

To file a program discrimination complaint, a complainant should complete a Form AD-3027, USDA Program Discrimination Complaint Form, 
which can be obtained online at https://www.ocio.usda.gov/document/ad-3027, from any USDA office, by calling 866-632-9992, or by writing 
a letter addressed to USDA. The letter must contain the complainant’s name, address, telephone number, and a written description of the 
alleged discriminatory action in sufficient detail to inform the Assistant Secretary for Civil Rights (ASCR) about the nature and date of an 
alleged civil rights violation. The completed AD-3027 form or letter must be submitted to USDA by:  

Mail: U.S. Department of Agriculture Office of the Assistant Secretary for Civil Rights, 1400 Independence Avenue SW, Washington, D.C. 
20250-9410; or Fax: 833-256-1665 or 202-690-7442; or Email: program.intake@usda.gov.  

This institution is an equal opportunity provider.  

https://online.flippingbook.com/view/728069807/
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For the full non-discrimination statement or accommodation inquiries, go to www.extension.iastate.edu/legal.  
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