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As a condition of its USDA Rural Development grant, the cooperating universities comprising
AgMRC were tasked to prepare four reports a year and submit them to USDA. These reports
summarize the activities completed during each quarter, including website development and
functions, value-added business and economic analysis tools and outreach activities
(workshops, seminars, newsletters and WebMail inquiries).
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IOWA STATE UNIVERSITY

AGMRC WEBSITE STATISTICS
This period, the total number of page views was a total of 634,758
with an average of 6,975 per day.

Within the website, the top topics by pageview visited during this
quarter were:

1. Rapeseed 9,696
2. Aquaculture fin fish species 7,390
3. Gooseberry 7,085
4. Apples 5,628

5. Strawberries 5,554
6. Eggplant 5,034

7. Aquaculture non-fish species 4,287
8. Avocados 4,131

9. Sweet corn 3,757

10. Blueberries 3,769

AGMRC

The mission of AgMRC
is to continue to provide
independent producers
and processors with
critical information
needed to build
successful value-added
agricultural enterprises
through the
WWW.agmrc.org
electronic resource
information website.

AgMRC continues to
serve a national value-
added agriculture
audience, with nearly
7,000 unique visits per
day.


http://www.agmrc.org/
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MAJOR CONTENT SECTIONS
The major content sections of the AQMRC website visits:

1. Commodities and Products — 275,802 pageviews
2. Renewable Energy — 56,160 pageviews

3. Business Development — 37,175 pageviews

4. Media Room — 29,530 pageviews

Within the Commodities and Products section, the top three topics visited during this period were:

1. Fruits — 73,311 pageviews
2. Grains and oilseeds — 49,637 pageviews
3. Vegetables — 43,717 pageviews

Within the Renewable Energy Section, the top three topics visited during this period were:

1. Renewable Energy and Climate Change Report — 33,058 pageviews
2. Ethanol — 6,018 pageviews
3. AgMRC Renewable Energy Newsletter — 5,242 pageviews

Within the Business Development Section, the top three topics visited during this period were:

1. Value Added Agriculture — 18,004 pageviews
2. Business and Economic Concepts and Principles — 6,320 pageviews
3. Business Workbench — 4,312 pageviews

AGMRC WEBSITE UPDATES:
PROFILES AND PAGES UPDATED THIS PERIOD:

Egg producers

Farm sales growers

Texas Resilience report

Virgin Islands Resilience report
Value-Added Agriculture
Updated links on all fruit pages
Updated links on all vegetable pages
Updated links on all nut
Squash

Agritourism

Ethanol

Homepage

Ag Summit

Commodities and products profiles are updated based on client inquiries to AQMRC Match participants
and AgMRC office staff, and available USDA data. This period we reviewed active webpages for
relevancy, consistent formatting, and broken links, particularly in static descriptive pages where the
information does not need updating but does need to be reviewed.
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EMAIL
AgMRC staff researched and responded to 34 e-mailed questions pertaining updating value-added
provider listings, business development, urban farming, and organic crops, among many other topics.

PHONE CALLS
Between April 1-June 30 AgMRC staff reported having 23 toll-free phone inquiries from 8 different
states.

FACEBOOK
AgMRC'’s Facebook page has garnered a total of 4,060 followers. During this period the AQMRC
Facebook page had 12 posts, which were seen by more than 3,300 people with 628 direct visits to the

page.
YOUTUBE
The AgMRC YouTube channel continued promotion of the VAPG videos this period, with 1,982 views,

and has a lifetime total of 37,785 views. There are a total of 112 VAPG videos now highlighting case
studies across the country. The channel now has 569 subscribers.

IOWA STATE UNIVERSITY INITIATIVES

RURAL COMMUNITY DEVELOPMENT
MUNICIPAL ZONING FOR LOCAL FOODS GUIDEBOOK AND VIDEOS

Taylor and his graduate assistant continue to update text of previous edition based on research
conducted during previous quarters.

INTERCULTURAL DEVELOPMENT INVENTORY (IDI):

The team launched the spring Local Food Leader course that incorporated IDI. The team created two
unique presentations that showcase the IDI connections to food systems. The first cohort had 11
individuals participate and in July will move into individual debriefs for participants. The team
anticipates the recording of IDI to be available on AQMRC and the Food Systems page late summer.

CoMMODITY REPORTS AND ADVANCED MAPPING IN PARTNERSHIP WITH MARKET MAKER

COMMODITY REPORTS
e Published Tableau dashboards for Pecans, Lettuce and Cherries —
https://indicators.extension.iastate.edu/projects/CommodityReport/#

e Updated overview text in dashboards to match text on AQMRC website for consistency

GROCERY FEASIBILITY TOOL
e Reviewed multiple rounds of edits to the tool and report provided by Duane
e Completed multiple rounds of development work to fix errors and make suggested
changes
¢ Redeployed the tool with the requested changes and edits

FOOD SYSTEMS PRACTITIONER AND EDUCATIONAL RESOURCE DATABASE
e There are currently 203 Practitioner profiles and 94 Educational Resource profiles in the Food
Systems Practitioner and Educational Resource Database.
e Worked on siteimprov to fix broken links and accessibility score.


https://indicators.extension.iastate.edu/projects/CommodityReport/
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¢ Regular maintenance to site.

INNOVATIVE RURAL GROCERY MODELS

Between April and June we continued interviews with grocers around the country, and completed on-
site interviews in one region and presented at the Rural Grocery Summit in Alabama, with an estimated
50 participants in the presentation. We have had some difficulty connecting with additional grocers for
interviews over the summer, and are hopeful to complete the next virtual and on-site interviews in the
coming months.

THE STATE OF FARMWORKERS AND DIRECTORY OF RESOURCES

This past quarter, Megan Kemp attended the lowa Migrant and Seasonal Farm Workers (MSFW)
Coalition meetings on April 3 and June 18. In these meetings, each organization shared updates,
external speakers presented on farmworker-related resources throughout the state, and the Coalition
discussed structure, vision, mission, and committees. Engagement with the MSFW Coalition as well as
the lowa Food System Coalition’s Labor Equity Priority team have been important for holding space
and building stronger relationships for supporting farmworkers in lowa.

FOOD IS OUR MEDICINE

From April-June, Kacey LaBonte conducted four key informant interviews with a purposively selected
sample of western and Indigenous farmers and food system stakeholders to fill gaps in the literature
identified through the annotated bibliography, including the areas of cultural practices, business
approaches, food systems connections, and food and insurance access. Prior to each discussion,
LaBonte held pre-meetings to introduce participants to myself and to one another, build relational trust
among the group, and provide the participants with the interview guide questions. | then scheduled and
conducted each 90-minute interview. With consent from participants, | recorded these conversations on
Zoom, and subsequently transcribed and cleaned the transcripts, built a codebook, and qualitatively
coded each transcript in NVivo. The recordings will soon be posted on the AQMRC website. We
presented on this project at two international conferences: in Bolzano, Italy at the World Agritourism
Congress in May, and again at the Travel and Tourism Research Association in Burlington, VT in June.
Lastly, | began writing a paper on this process during this time period, which will be finished by end of
summer.

PLANNING AND CONVENING THE AGRICULTURAL MARKETING SUMMIT

The AgSummit has been confirmed for November 13-15 in Albuquerque, New Mexico. The committee
confirmed and launched the RFP and is working on the finalized agenda. There was also a site visit
scheduled for July to visit with the conference hotel.

AGMRC SUBCONTRACTS

MARKETMAKER

DATA MAPPING AND DATA VISUALIZATION

MarketMaker continues to improve on the advanced mapping capabilities. It is currently available on
the Search feature of all MarketMaker supported sites.  https://foodmarketma
ker.com/business/search?gb=e30&c=null

No progress this quarter.


https://foodmarketmaker.com/business/search?qb=e30&c=null
https://foodmarketmaker.com/business/search?qb=e30&c=null
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DIRECTORY AND DATABASE API PILOT PROJECT

MarketMaker staff worked with various lowa groups on this project to build out the lowa network,
database, and plugins. MarketMaker staff have been serving on the lowa Food System Coalition for
the past year and this quarter made major progress:

MarketMaker was asked to partner with the lowa Food Coalition System on a USDA FMPP
Grant and submitted a letter of commitment.

MarketMaker was an exhibitor at the 2024 Community Food Systems Conference + Farm to
School Conference, sponsored by lowa State University

MarketMaker was present at the public reveal of the lowa Food System Coalition
announcement/press release "Setting the Table for All lowans"

We were able to provide feedback to the Southeast lowa Food Web needs assessment prior
to it being sent out.

MarketMaker has been able to actively guide the discussion in the best way to combine,
maintain, and evaluate the 20 plus current data bases that have captured lowa farms and
food-related businesses in the past......leading to the possibility of plugin discussions of how
those can effectively connect them all digitally.

Due to this work and the introduction of the Practical Farmers of lowa Plug-in, lowa MarketMaker has
seen a tremendous increase in traffic.

2" Quarter 2024 increase over the 15t quarter

Visitors 42%

Views 300% increase
Profile views 340% increase
Unique profile views 214% increase

FOOD SEARCHER PROGRAM - ENHANCEMENTS AND EXPANSIONS

Business Type Plug Ins — currently a total of 68 total product/ business plug-ins on AQMRC site. During
the months of April — June 2024, AQMRC users performed 65,730 product/ business searches,
averaging 5,056 searches per week.

The top 5 commodity searches were:

1. Rapeseed 390 searches per week

2. Strawberries 285 searches per week
3. Gooseberries 245 searches per week
4. Agri-tourism 224 searches per week
5

. Apples 203 searches per week

ONGOING AGMRC SUPPORT TASKS
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OUTREACH:
Each month MarketMaker staff emails out
the MarketMaker TidBits Newsletter to over

11,000 MarketMaker subscribers. ‘
April issue of TidBits included a feature e L
article Welcoming Practical Farmers of lowa Fron

as a new partner, showing their new plug-in. MARKETWYMAKER

Also featured was the AQMRC USDA Fruit
and Vegetable Market Report.
https://www.agmrc.org/fruit-and-vegetable-
market-data?StartDate=2023-09-
01&EndDate=2023-09-08&page=1&items=25

May issue featured the ISU sponsored 2024 Community Food Systems Conference + Farm to School
Conference and the FoodSearcher plugins organic producers and Fruit, Vegetable and Nut Processors.

June issue feature 2024 Community Food Systems Conference + Farm to School Conference as well
as “How to use FoodSearcher on AQMRC.”

CONFERENCES:
MarketMaker was an exhibitor and sponsor at the 2024 Community Food Systems Conference + Farm
to School Conference, sponsored by lowa State University, held June 13 — 14, 2024.

UNIVERSITY OF MINNESOTA

VAPG GRANT WRITTEN STORIES

CATSPRING YAUPON, VAPG KEEPING TEXAS TEA PRODUCER AFLOAT; TEXAS
When disaster strikes, there are two options one can choose from. They can either take it as a loss
or embrace the new opportunity presented. Abianne Falla of CatSpring Yaupon chose the latter
with a tea company built from the remnants of a statewide drought. Her 11-year journey with this
business has been marked with many successes, and she believes the Value-Added Producer
Grant was the primary factor for the company's survival over the years. After three successful grant
applications, she has been able to bring innovative product ideas to market and introduce
customers to a highly misunderstood plant: yaupon.

FISHER BROTHERS FARM/SISTERS OF ANARCHY, FLAVORS THAT WILL FREEZE YOU IN

YOUR TRACKS; VERMONT
"Nine to Five" and "Crystal Blue Persuasion" may pique your interest as a pair of classic songs, but
at Sisters of Anarchy Ice Cream, they are also the names of two of their many unique ice cream
flavors. With tastes boosted from Bob Clark and Becky Castle's farm-grown fruit, their ice creams
are the brand's most popular offering. While remaining focused on family, womanhood, and flavors
that bring customers back, the two have created a growing business that encourages the
community to find joy in every scoop. The Value-Added Producer Grant, described as "one of the
best grant opportunities that exists" by Becky, has been and continues to be a crucial part of their
advertising and product development journey.


https://www.agmrc.org/fruit-and-vegetable-market-data?StartDate=2023-09-01&EndDate=2023-09-08&page=1&items=25
https://www.agmrc.org/fruit-and-vegetable-market-data?StartDate=2023-09-01&EndDate=2023-09-08&page=1&items=25
https://www.agmrc.org/fruit-and-vegetable-market-data?StartDate=2023-09-01&EndDate=2023-09-08&page=1&items=25
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HEMME BROTHERS FARMSTEAD CREAMERY, ACCOMPLISHING LOTS WITH LIMITED COSTS;

MISSOURI
Although there may be many steps in the cattle raising to cheese-making process, the significant
number of Hemme family hands makes the vertically integrated work run smoothly. Hemme
Brothers Farmstead Creamery is in its eighth year of value-added cheese production, and the latter
part of this journey was supported by the 2021 Value-Added Producer Grant. Having an "almost
inflation-proof" operation with this government funding opened up many opportunities for the
Hemmes, such as focusing on their e-commerce business, joining CSA programs, and updating
their marketing.

WHITE OAK PASTURES, RUNNING FREE WITH GRANT OPPORTUNITY; GEORGIA
Running an more than 150-year-old business is a process sure to require new plans and
adjustments over time. The team at Georgia's White Oak Pastures has worked to encourage and
promote these industry-level changes, most notably with their shift to regenerative agriculture. With
the help of multiple Value-Added Producer Grants over the years, they have utilized the funds to
support their animals in this new atmosphere. Additionally, while staying true to their goal of
providing an inexpensive and seamless shipping option, they have been able to work with courier
distribution entities with the funding boost.

WINDY N RANCH, A MIX OF ORGANIC GRAZING AND ANIMAL RAISING; WASHINGTON
The Newhall family of four, who make up the Windy N Ranch team, are outnumbered by the six
species of organically raised livestock on their ranch. From these animals comes their spread of
meat cuts and eggs distributed to farmers market and online customers. After concluding their first
Value-Added Producer Grant (VAPG) in early 2024 that applied to the on-site facility where these
meats are prepared for distribution, the Newhalls have seen how impactful the grant can be. It was
so beneficial to them that they have already applied for their second VAPG this year.

VAPG VIDEOS

VIDEO 96 -- CACAQ'S IMPACT ON U.S. CHOCOLATE PRODUCTION
e This video discusses the cacao market and its impact on value-added chocolate production in
the United States. Prices have quadrupled in recent months thereby creating major challenges
for processors and consumers alike.

VIDEO 97 -- H5N1'S IMPACT ON THE AG INDUSTRY
e This video explores H5N1 and its impact on the agricultural industry. As the virus is novel,
measures are being taken to prevent the spread of the disease and reduce market impacts.

VIDEO 98 -- 2024 MN LEGISLATIVE SESSION
e Join us as we discuss the positive outcomes associated with the 2024 MN legislative session
and its impact on agriculture.

VIDEO 99 -- SUMMER 2024 HEAT WAVE IMPACT ON AGRICULTURE
e The summer of 2024 is predicted to be a scorcher for the Upper Midwest. Join us as we discuss
the potential impacts associated with agriculture in our region.
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VIDEO 100 -- MIDWEST HAS SECOND HIGHEST LEVEL OF NEW FARMERS
e Although an old profession, hundreds of thousands of farmers start their careers every year with
the Midwest having the second highest level of new farmers. Join us as we break down what
this means for the region.

VIEWS OF VIDEOS SINCE INCEPTION
Videos 1 -3 --Fundamentals of supply chains (1,655 views) 11

Video 4 --Meat supply chains (559 views) 24

Video 4b-Meat supply chains in Spanish (6 views) 0

Video 5 --Eggs supply chains (107 views) O

Video 6 --Corn and Ethanol supply chains (223 views) 0

Video 7 -- Dairy supply chains (460 views) 1

Video 7b—Dairy supply chains in Spanish (6 views) 0

Video 8 -- Fresh Produce supply chains (417 views) 14

Video 8b-- Fresh Produce supply chains in Spanish (3 views) 0

Video 9 -- Shipping and the supply chain implications (194 views) 8
Video 10 — Restaurants and the supply chain implications (191 views) 7
Video 11 -- Food Banks and the supply chain implications (140 views) 4
Video 12 --Local Markets and the supply chain implications (198 views) 6
Video 13 --Halal and Kosher Markets and the supply chain implications (112 views) 4
Video 14-- Human Capital (10 views) 2

Video 15--Long-Term Food Supply Chain Trends (48 views) 0

Video 16--Long-Term Food Supply Chain Trends (27 views) 2

Video 17-- ESG Impact on the Food Supply Chain (8 views) O

Video 18-- Food Supply Chain Shocks (21 views) 0

Video 19 Supply Chain Shocks (23 views) 1

Video 20 - Creating a More Resilient Midwest (12 views) 0

Video 21: Supply Chain Series 2021 — (26 views) 0

Video 22: Supply Chain Series 2021 — (27 Views) 0

Video 23: Supply Chain Series 2021 — (28 views) 0

Video 24: Supply Chain Series 2021 — (10 views) 0

Video 25: Supply Chain Series 2021 —(16 views) 0
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Meat Production Panel 2020 - (96 views) 0
Video 26: Supply Chain Series 2022 — (10 Views) 0
Video 27: Supply Chain Series 2022 — (26 views) 0
Video 28: Supply Chain Series 2022 — (15 Views) 0
Video 29: Supply Chain Series 2022 — (11 views) 0
Video 30: Supply Chain Series 2022 — (25 Views) 0
Video 31: Supply Chain Series 2022 — (18 views) 0
Video 32: Supply Chain Series 2022 — (14 views) 0
Video 33: Supply Chain Series 2022 — (9 views) 0
Supply Chain Training — (37 views) 0
Video 34: Supply Chain Series 2022 — (10 views) 0
Video 35: Supply Chain Series 2022 — (9 views) 0
Video 36: Supply Chain Series 2022 — (11 views) 0
Video 37: Supply Chain Series 2022 — (14 views) 0
Video 38: Supply Chain Series 2022 — (10 views) 0
Video 39: Supply Chain Series 2022 — (21 views) 0
Video 40: Supply Chain Series 2022 — (17 views) O
Video 41: Supply Chain Series 2022 — (14 views) 0
Video 42: Supply Chain Series 2022 — (13 views) O
Video 43: Supply Chain Series 2023 — (31 views) O
Video 44: Supply Chain Series 2023 — (16 views) O
Video 45: Supply Chain Series 2023 — (22 views) 0

Video 46: Supply Chain Series 2023 — (5 views) 0
Video 47: Supply Chain Series 2023 — (9 views) 0
Video 48: Supply Chain Series 2023 — (6 views) 0
Video 49: Supply Chain Series 2023 — (16 views) O
Video 50: Supply Chain Series 2023 — (3 views) 0
Video 51: Supply Chain Series 2023 — (16 views) O
Video 52: Supply Chain Series 2023 — (17 views) 0
(

Video 53: Supply Chain Series 2023 — (15 views) 0

10



Video 54:
Video 55:
Video 56:
Video 57:
Video 58:
Video 59:
Video 60:

Video 61

Video 63:
Video 64:
Video 65:
Video 66:
Video 67:
Video 68:
Video 69:
Video 70:
Video 71:
Video 72:
Video 73:
Video 74:
Video 75:
Video 76:
Video 77:
Video 78:
Video 79:
Video 80:
Video 81:
Video 82:
Video 83:

Agricultural Marketing Resource Center

Supply Chain Series 2023 — (15 views) 0
Supply Chain Series 2023 — (11 views) 0
Supply Chain Series 2023 — (14 views) 0
Supply Chain Series 2023 — (8 views) 0

Supply Chain Series 2023 — (15 views) 0
Supply Chain Series 2023 — (31 views) 0
Supply Chain Series 2023 — (14 views) 2

: Supply Chain Series 2023 — (15 views) 0
Video 62:

Supply Chain Series 2023 — (8 views) 0
Supply Chain Series 2023 — (7 views) 0
Supply Chain Series 2023 — (7 views) 1
Supply Chain Series 2023 — (6 views) 0
Supply Chain Series 2023 — (6 views) 0
Supply Chain Series 2023 — (8 views) 0
Supply Chain Series 2023 — (9 views) 0
Supply Chain Series 2023 — (5 views) 0
Supply Chain Series 2023 — (7 views) 0
Supply Chain Series 2023 — (6 views) 0
Supply Chain Series 2023 — (8 views) 0
Supply Chain Series 2023 — (31 views) 1
Supply Chain Series 2023 — (12 views) 1
Supply Chain Series 2023 - (11 views) 6
Supply Chain Series 2023 — (10 views) 4
Supply Chain Series 2023 — (7 views) 2
Supply Chain Series 2023 — (10 views) 4
Supply Chain Series 2023 — (5 views) 0
Supply Chain Series 2023 — (10 views) 8
Supply Chain Series 2023 — (10 views) 8
Supply Chain Series 2023 — (6 views) 2
Supply Chain Series 2023 - (8 views) 3

11
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Video 84: Supply Chain Series 2023 — (7 views) 4
Video 85: Supply Chain Series 2023 — (13 views) 7
Video 86: Supply Chain Series 2023 - (8 views) 3
Video 87: Supply Chain Series 2024 — (9 views) 5
Video 88: Supply Chain Series 2024 — (13 views) 3
Video 89: Supply Chain Series 2024 — (5 views) 1
Video 90: Supply Chain Series 2024 — (6 views) 2
Video 91: Supply Chain Series 2024 — (3 views) 2
Video 92: Supply Chain Series 2024 — (4 views) 1
Video 93: Supply Chain Series 2024 — (11 views) 2
Video 94: Supply Chain Series 2024 — 4 views
Video 95: Supply Chain Series 2024 — 1 views
Video 96: Supply Chain Series 2024 — 1 views
Video 97: Supply Chain Series 2024 — 0 views
Video 98: Supply Chain Series 2024 — 4 views
Video 99: Supply Chain Series 2024 — 1 views
Video 100: Supply Chain Series 2024 — 4 views

Total new views: 153

SocIAL MEDIA STATISTICS

e Post title e Postlink

e On this episode of
the AQMRC Supply
Chain Series, we
offer a
comprehensive
overview of how
livestock significantly
contribute to global
methane and carbon
emissions through
processes like
enteric fermentation,

manure e https://www.linkedin.com/feed/update/urn:li:activity:7211352476367667201
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decomposition, feed
production, and
deforestation for
grazing, along with
strategies for
mitigation.

Watch Episode:
https://Inkd.in/grUEp
VoY

On this episode of
the AQMRC Supply
Chain Series, we
discuss how labor
continues to plague
industries across
industrial nations.
Agriculture is not
immune and in fact
has some of the most
difficult staffing
shortages to
overcome this
decade. Learn how
robots are mitigating
this challenge in
nations such as the
United States and
Japan.

Watch Episode:
https://Inkd.in/gxhfAn
CX

On this episode of
the AGQMRC Supply
Chain Series, we
discuss how nitrogen
continues to be used
in applications like
fertilizers to increase
yields within the
agricultural sector.
Although vyields are
increasing, so are
greenhouse gas
emissions. How will
this important input

Agricultural Marketing Resource Center

https://www.linkedin.com/feed/update/urn:li:activity: 7206279012896 153600

https://www.linkedin.com/feed/update/urn:li:activity:72041047106964 39808
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https://lnkd.in/grUEpV5Y
https://lnkd.in/gxhfAnCX
https://lnkd.in/gxhfAnCX

be decarbonized to
realize increased
yields and reduce
impacts on the
environment?
Watch Episode:
https://Inkd.in/g5Gha
RxH

On this episode of
the AQMRC Supply
Chain Series, we
discuss how war in
the Levant threatens
agricultural
production and
livelihoods for both
Israeli and
Palestinian farmers.
Among the strongest
producers of crops in
the region, both
populations risk
losing major market
share and the ability
to feed themselves
due to conflict. Join
us and learn how the
war is impacting
production.

Watch video:
https://Inkd.in/gw6bT
RzM

On this episode of
the AQMRC Supply
Chain Series, we
discuss how livestock
production
contributes roughly
1/6 of the world’s
methane emissions.
Numbers continue to
increase due to
production and
consumption

Agricultural Marketing Resource Center

https://www.linkedin.com/feed/update/urn:li:activity:7198674616888811520

https://www.linkedin.com/feed/update/urn:li:activity:7196231269909733376
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patterns. Join us to
learn more about the
nexus to climate
change and how
innovation could
improve sustainable
production.

Watch video:
https://Inkd.in/gUgy5
DTz

Explore the Sugar
Industry - As sugar
prices are at record
highs due to
constrained supply
and increased
consumption, the
Red River Valley
enjoyed record
production this year.
Yields combined with
prices are enhancing
local economic
impact; join us as we
explore the sugar
industry on this
episode of the
AgMRC Supply
Chain Series.

Watch full video:
https://Inkd.in/gHFGg
fZz

On this episode of
the AQMRC Supply
Chain Series, we
discuss how Artificial
Intelligence
supporting the
agricultural sector will
likely approach $2
trillion in market
share by 2030. Given
the amount of

Agricultural Marketing Resource Center

https://www.linkedin.com/feed/update/urn:li:activity:7194013721403273222

https://www.linkedin.com/feed/update/urn:li:activity:7188923745644736512
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funding, coupled with
growth in precision
agriculture practices,
the world is likely to
see an acceleration
of innovative
practices that drive
higher crop yields,
reduced disease, and
healthier margins.
Join us as we
discuss unique
opportunities in this
space.

Watch video:
https://Inkd.in/gUiCBi
uD

On this episode of
the AQMRC Supply
Chain Series, we
discuss how Women
in Agriculture
continues to be a
topic that is very
important to the
sustainable and
innovative growth of
farming practices.
Join us as we
discuss the current
trajectory of female
participation and
growth in one of the
globe's most
important economic
sectors.

Watch video:
https://Inkd.in/gHesz
Pze

On this episode of
the AQMRC Supply
Chain Series, we
explored how

Agricultural Marketing Resource Center

https://www.linkedin.com/feed/update/urn:li:activity:7186076107316584448

https://www.linkedin.com/feed/update/urn:li:activity: 7183480284 347072513
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corruption negatively
impacts global
agricultural practices
after the corruption
indictment of Senator
Menendez as it
pertained to an
agricultural favor.
Watch to find out
how prevalent these
practices are and
how they impact
prices and
productivity.

Watch video:
https://Inkd.in/gtjegx5
v

UNIVERSITY OF VERMONT

DEVELOPING A NATIONAL NETWORK AND RESOURCE REPOSITORY FOR AGRITOURISM

WORK PLAN AND DELIVERABLES

The overall goal is to develop a library of resources on the AQMRC website and create a
support network for agritourism service providers throughout the US. The work plan consists of
the following steps that will be implemented throughout the two-year period:

1. Hosting a series of networking events online and in person at conferences to develop a
national network of agritourism service providers and promote sharing of resource and
collaboration.

2. Reviewing current resources for agritourism. Existing tools include guides from a past
AgMRC grant and many more resources on the AQMRC website as well as websites,
courses, and other tools developed by Extension specialists throughout the US.

3. Adapting the most effective resources for inclusion on the AQMRC website, with
permission from the original sources.

4. Creation of new resources that meet the expressed needs of agritourism service
providers and producers.

5. Creating a menu of contacts and services for agritourism for all 50 states to be included
on the AQRMC website.

To date, we have made progress on all five steps in the work plan. Specifically, we presented
at the following events where we had the opportunity to share information about the AQMRC
project and gather input from colleagues and producers.
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1. Webinar: Agritourism -- Resources Roundup and National Networking. National
Extension Tourism Network Webinar (virtual). September 15, 2022. 89 registered, 35
attended. Although this webinar took place shortly before the official start of the grant,
we are including it in the report because we developed the webinar with this project in
mind, and resources from the webinar continue to be in use for this project. The
recording of the webinar is online at: htips:/extensiontourism.net/webinar-agritourism-
resources-roundup-and-national-networking/

2. Conference presentation: Agritourism Resources -- What's Missing? National
Agricultural Marketing Summit (in person). Pensacola, Florida, October 23-25, 2022. 25
attended.

3. Webinar: Supporting Agritourism in the United States. Agritourism Training for
America’s Small Business Development Centers (SBDCs) hosted by SBDC Rural Ag
Special Interest Group, (virtual), January 26, 2023. 69 attended.

4. Conference roundtable: Service Providers Roundtable, NAFDMA — International
Agritourism Association (in person), Austin, Texas, February 3-6, 2023. 31 attended.

5. Agritourism Networking Event: Partnered with Vermont Fresh Network and Green
Mountain Farm-to-School (in person), Danville, Vermont, March 13, 2023. 44 attended.

6. Conference presentation: Agritourism Risk Education Programming: The Evolving
Landscape of the Support Ecosystem, Extension Risk Management Education (ERME)
National Conference (in person), Chicago, lllinois, March 28, 2023. 25 attended.

7. Agritourism Resource Share. Organized with the Vermont Farm Bureau, Silloway Maple
(in person), Randolph, Vermont, April 6, 2023. 38 attended.

8. Webinar: Global Agritourism Network (GAN) Launch (virtual), April 11, 2023. 676
registrants from 81 countries and 271 live participants from 55 countries.

9. Conference presentation: Back to Our Roots. 2023 FoodTreX Global Summit, (online),
April 27-28, 2023. 12 attended.

10.Conference roundtable: Developing an Effective National Support Network and
Resource Repository for Agritourism Operators in the US. National Association of
Community Development Extension Professionals (NACDEP) 2023 Conference (in-
person workshop), Coeur d'Alene, Idaho, May 3, 2023. 8 attended.

11. Agritourism Networking Event: May 15, 2023, Partnered with Vermont Fresh Network
and Food Connects (in person), Retreat Farm, Brattleboro, Vermont, 59 attended.

12.Conference presentation: Strengthening International Collaboration on Agritourism
Research, ASFS/AFHVS 2023 Conference (in-person), Boston, Massachusetts, May 30
—June 3, 2023. 15 attended.

13.Conference roundtable: Developing a National Network and Resource Repository for
Agritourism, ASFS/AFHVS 2023 Conference (in-person), Boston, Massachusetts, May
30 — June 3, 2023. 4 attended.

14.Conference presentation: Can cross-disciplinary conferences improve perceived
productivity?, 53rd Annual Travel and Tourism Research Association Annual
International Conference (in-person), St. Louis, Missouri, June 13-15, 2023. 16
attended.
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15.Webinar: Quarterly Meeting of the North America Region of the Global Agritourism
Network (GAN), (online), June 15, 2023. 129 registrants, 65 live participants.

16.Webinar: Best Practices in Agritourism in Vermont and West Virginia. West Virginia
Sustainable Tourism Webinar Series, (online). August 28, 2023. 25 attended.

17.Webinar: Quarterly Meeting of the North America Region of the Global Agritourism
Network (GAN), (online), September 19, 2023. 123 registrants, 67 live participants.

18.Conference roundtable: Developing a National Agritourism Support Network, 2023
National Extension Tourism Conference, (in-person), Milwaukee, Wisconsin, September
24-27, 2023. 25 attended.

19. Conference presentation: Virtual, Hybrid and In-person Extension Programming: An
Evaluation of Agritourism Gatherings, 2023 National Extension Tourism Conference,
(in-person), Milwaukee, Wisconsin, September 24-27, 2023. 18 attended.

20.Conference presentation: A Worldwide Perspective on Regenerative and Sustainable
Agritourism, 2023 National Extension Tourism Conference, (in-person), Milwaukee,
Wisconsin, September 24-27, 2023. 20 attended.

21.Conference presentation: Setting the Course for a Sustainable Future for Agritourism
Operators. 2023 National Extension Tourism Conference, (in-person), Milwaukee,
Wisconsin, September 24-27, 2023. 17 attended.

22.Webinar: October 4, 2023, Legislation to Support Agritourism in the United States, 391
registrants, 206 live participants.

23.Webinar: Growing the Global Agritourism Network: Findings from Evaluations of
Webinars and Conferences, October 11, 2023, 185 registrants, 84 live participants.

24 \Webinar: Global Agritourism Network Education Committee, October 19, 2023, 79
registrants, 19 live participants.

25.Webinar: Local Partnerships for Restaurants in Vermont, November 27, 2023, 27
registrants, 20 live participants.

26.Webinar: Managing Diversified Food & Farm Businesses in Vermont, November 29,
2023, 27 registrants, 16 live participants.

27.Conference presentation: History, Trends, and the Future of Agritourism in the U.S.,
Maryland Agritourism Conference, (invited, in-person), Cambridge, Maryland,
December 11, 2023. 100 attended the plenary session presentation.

28.Conference presentation: Needs Assessment of Educational Resources for Agritourism,
Maryland Agritourism Conference, (invited, in-person), Cambridge, Maryland,
December 11, 2023. 30 attended the concurrent session presentation.

29.Webinar: Business Planning for Agritourism Enterprises in Vermont, December 13,
2023, 51 registrants, 26 live participants.

30.Online presentation and discussion. Supporting Agritourism in Vermont and Beyond.
Presentation to the Montana Agritourism Steering Committee, (invited, online), February
14, 2024. 14 people on the steering committee.

31.Webinar: National Extension Tourism (NET) Agritourism Working Group Meeting,
January 10, 2023, 88 registrants, 58 live participants.

32.Webinar: Business Planning for Agritourism Enterprises, January 23, 2023, 580
registrants, 321 live participants.
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33.Webinar: North America Meeting of the Global Agritourism Network (GAN), February
28, 2024, 82 registrants, 36 live participants.

34.Webinar series: Business Planning for Agritourism Enterprises, 7-week online series
every Tuesday from February 14 — March 27, 2024, 241 registrants, range of 48 to 112
live participants each week.

35.Webinar: National Extension Tourism (NET) Agritourism Working Group Meeting, April
30, 2024, 97 registrants, 48 live participants.

36. Conference presentation: Developing the Global Agritourism Network: Challenges,
Successes, and Future Needs of the Network, Second World Agritourism Conference,
(peer-reviewed, in-person presentation), Bolzano Italy, May 16-18, 2024. 45 attended.

At many of the events, we shared information about the AQMRC project and continued to
gather input on attendees’ preferred resources for agritourism support. Sharing resources
contributes to Step 2: Reviewing current resources for agritourism.

During the last year, we began developing content for inclusion on the AQMRC agritourism
website, and we made substantial progress on Step 2, reviewing existing resources, although
it is always an ongoing process as new resources are periodically introduced.

e We reviewed existing resources to support agritourism in the US, and we made
decisions on which ones to reference and adapt for the AQMRC website. We are in the
process of receiving written permissions from the original creators for inclusion on the
AgMRC website as adapted resources (Step 3).

e Using the existing resources, we developed the site map for the AQMRC expanded
website and created categories of resources which will be included on the website.

e We created a mock up of selected pages on the updated website to help users and
website designers visualize new content and the layout of resources.

e We have developed a list of new resources to create for the website to fill in gaps where
existing materials do not exist (Step 4).

e We have shared the content for the AQMRC agritourism website with Courtney and
Becca. We are in the process of editing and adapting the content as needed for
updating the AQMRC website.

Regarding Step 5, we developed an ArcGIS map of agritourism service providers, which is
online at Agritourism Support Networking Map (arcgis.com). We are continually adding to this
interactive map through an online survey at U.S. Agritourism Support Networking Map
(arcgis.com). The map has been populated at events listed above as well as through outreach
to agritourism service providers via email. This map has contributed to Step 5: Creating a
menu of contacts and services for agritourism for all 50 states to be included on the AGQRMC
website. To date, we have created a complete directory of contacts for agritourism support
professionals in each of the 50 US states and DC, as well as key organizations for US
agritourism communities, such as the American Indian Alaska Native Tourism Association
(AIANTA). We are in the process of adding agritourism contacts for US territories.
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During the next quarter, we will continue to adapt the existing resources and provide drafts of
website content to AQMRC for approval and inclusion on the website. In addition, we will
continue to host events online and at in-person conferences to further development of the
national network of service providers, producers, and others working in agritourism.

OREGON STATE UNIVERSITY AGRIGULTURAL SCIENCES
NICHE MEAT PROCESSOR ASSISTANCE NETWORK (NMPAN)

Contract renewed in March of 2024 through September 2024. Will include updates on this renewal next
quarter.

MODEL FARM
VAPG

e Grant winners for Southwest contacted and next trip planned for this month
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