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As a condition of its USDA Rural Development grant, the cooperating universities comprising
AgMRC were tasked to prepare four reports a year and submit them to USDA. These reports
summarize the activities completed during each quarter, including website development and
functions, value-added business and economic analysis tools and outreach activities
(workshops, seminars, newsletters and WebMail inquiries).
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IOWA STATE UNIVERSITY

AGMRC WEBSITE STATISTICS
This period, the total number of page views was a total of 1,153,347
with an average of 12,536 per day.

Within the website, the top topics by pageview visited during this
quarter were:

1. Gooseberry 18,236
2. Rapeseed 14,693
3. Apples 13,905

4. Cranberries 11,957

5. Strawberries 9,174

6. Sweet corn 8,280

7. Potatoes 8,244

8. Pumpkins 7,024

9. Avocados 7,940

10. Macadamia nuts 5,964

AGMRC

The mission of AgMRC
is to continue to provide
independent producers
and processors with
critical information
needed to build
successful value-added
agricultural enterprises
through the
WWW.agmrc.org
electronic resource
information website.

AgMRC continues to
serve a national value-
added agriculture
audience, with nearly
7,000 unique visits per
day.


http://www.agmrc.org/
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Pageviews
273,086
232,993
128,502
173,660
166,256
188,437
295,431
135,802
183,423
264,943
237,145
195,101

173,237
190,849
225,814
195,589
267,814
153,697
179,522
181,614
205,361
219,072
206,617
211,498

67,178

63,074

72,289

176,305
187,113
171,675
172,103
169,477
183,550
190,060
187,784
161,853

61,933
65,338
74,621
73,151
71,668
58,396
56,628
58,722
62,632
70,929
72,936
56,617

Page Views Per Day
8,809
8,034
4,145
5,789
5,686
6,281
9,530
4,526
6,114
8,546
7,904
6,293

5,588
6,816
7,284
6,519
8,639
5,123
5,791
6,053
6,845
7,066
6,887
6,822

2,167
2,253
2,332
5,876
6,035
5,722
5,551
5,467
6,118
6,130
6,259
5,221

1,998
2,108
2,407
2,438
2,312
1,947
1,827
1,894
2,088
2,288
2,431
1,826



Agricultural Marketing Resource Center

MAJOR CONTENT SECTIONS
The major content sections of the AGQMRC website visits:

1. Commodities and Products — 643,943 pageviews
2. Value Added Agriculture — 151,982

3. Renewable Energy — 133,840 pageviews

4. Business Development — 59,398 pageviews

Within the Commaodities and Products section, the top three topics visited during this period were:

1. Fruits — 155,978 pageviews
2. Grains and oilseeds — 91,278 pageviews
3. Vegetables — 88,479 pageviews

Within the Value Added Agriculture Section, the top three topics visited during this period were:

1. Case Studies of VAPG Grand Recipients — 77,864 pageviews
2. What is Value Added Agriculture? — 16,431 pageviews
3. VAPG Program — 10,986 pageviews

AGMRC WEBSITE UPDATES:
Profiles and Pages updated this period: All profiles and pages were updated last quarter due to the
website update through Global reach.

Commodities and products profiles are updated based on client inquiries to AQMRC Match participants
and AgMRC office staff, and available USDA data. This period we reviewed active webpages for
relevancy, consistent formatting, and broken links, particularly in static descriptive pages where the
information does not need updating but does need to be reviewed.

EMAIL
AgMRC staff researched and responded to 32 e-mailed questions pertaining updating value-added
provider listings, business development, urban farming, and organic crops, among many other topics.

PHONE CALLS
Between October 1-December 31 AgMRC staff reported having 15 toll-free phone inquiries from 8
different states.

FACEBOOK

AgMRC’s Facebook page has garnered a total of 4,065 followers. During this period the AQMRC
Facebook page had 8 posts, which were seen by more than 3,126 people with 823 direct visits to the
page.

YOUTUBE

The AgMRC YouTube channel continued promotion of the VAPG videos this period, with 3,023 views,
and has a lifetime total of 39,893 views. There are a total of 112 VAPG videos now highlighting case
studies across the country. The channel now has 576 subscribers.
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IOWA STATE UNIVERSITY INITIATIVES

RURAL COMMUNITY DEVELOPMENT
MUNICIPAL ZONING FOR LOCAL FOODS GUIDEBOOK AND VIDEOS

Taylor continues to update text of previous edition based on research conducted during previous
quarters and is expecting completion in Summer 2025.

INTERCULTURAL DEVELOPMENT INVENTORY (IDI):

The team hosted an in-person IDI with 7 participants. All but 1 have completed their one on one debrief
by December.

CoMMODITY REPORTS AND ADVANCED MAPPING IN PARTNERSHIP WITH MARKET MAKER
COMMODITY REPORTS
o Worked on sweetcorn, rapeseed and avocado tableau dashboards

o Meeting with MarketMaker and time working on integrating producer information and
MarketMaker profiles into commodity reports

GROCERY FEASIBILITY TOOL
o Reviewed multiple rounds of edits to the tool and report provided by Duane
e Redeployed the tool with the requested changes and edits
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FOOD SYSTEMS PRACTITIONER AND EDUCATIONAL RESOURCE DATABASE

e Ul fixes (in FoodSystemDB) including the Search page layout (centered buttons and fixed map
positioning),

¢ Profile page button spacing, and Update Email page footer positioning.

e Location changes for Education Profile.

INNOVATIVE RURAL GROCERY MODELS

Between October through December we continued outreach for interviews with grocers around the
country, however similar to the last quarter, we had very low participation. We were able to connect
with one partner organization in Hawaii, but were unable to complete an interview. During a separate
project trip to the Virgin Islands for resilience videos with Model Farm, we completed an interview with
Quality Foods on site. We anticipate still completing interviews through the No Cost Extension.

THE STATE OF FARMWORKERS AND DIRECTORY OF RESOURCES

The Migrant and Seasonal Farmworker Coalition canceled the last quarterly meeting due to
restructuring of the partner agencies and anticipate reconvening in the beginning of 2025. Megan Kemp
was able to connect with community partners in lowa that work with immigrant, migrant, and refugee
farmers and farmworkers including Proteus, Inc. and Pottawattamie County Health. Proteus, Inc.
shared about farmworker health and safety programming, including the PASO program (a food access
program for farmworker families) and bilingual HSN1 informational materials. The Pottawattamie
County Health Equity Coordinator developed an emergency preparedness toolkit for immigrant,
migrants, and refugees with information on resources and organizations that can support them. We are
working on figuring out how we can share this resource with the MSFW Coalition and other relevant
organizations.

FOOD IS OUR MEDICINE

In November, we presented a poster at the National Agricultural Marketing Summit in Albuquerque, NM
on Resilient Community Food Systems: Integrating Indigenous and Western Approaches to Food as
Medicine and Capacity Building. In December we continued editing a draft of our manuscript, for which
we recently submitted an abstract to two journals.

PLANNING AND CONVENING THE AGRICULTURAL MARKETING SUMMIT

The AgSummit was successful and hosted on November 13-15 in Albuquerque, NM. We had 166
attendees, which included 43 primary speakers and 15 secondary speakers, as well as 11 vendors.
There were moderate constraints with the hotel that are still being negotiated, but programming overall
was successful, and attendees were pleased with the learning outcomes. The committee has begun
planning for 2025.

AGMRC SUBCONTRACTS

MARKETMAKER

DATA MAPPING AND DATA VISUALIZATION

MarketMaker continues to improve on the advanced mapping capabilities. It is currently available on
the Search feature of all MarketMaker supported sites.  https://foodmarketma
ker.com/business/search?gb=e30&c=null



https://foodmarketmaker.com/business/search?qb=e30&c=null
https://foodmarketmaker.com/business/search?qb=e30&c=null

Agricultural Marketing Resource Center

During this time period, MarketMaker staff purchased and refreshed the advanced mapping data. In
addition, we have been searching for higher quality business data, interviewing a couple of vendors, but
found the data to be cost prohibitive.

DIRECTORY AND DATABASE API PILOT PROJECT

MarketMaker staff worked with various lowa groups on this project to build out the lowa network,
database, and plugins. MarketMaker staff have been serving on the lowa Food System Coalition for
the past year and this quarter made additional progress. In addition, MarketMaker staff began working
with Ohio and Nebraska to build out their networks:

e The lowa Food Systems Coalition reported their progress at the November National
MarketMaker Partner meeting:

o The lowa Food Systems group continues to work on updating profiles and affiliations,
with current lowa MarketMaker profiles over 90% current

e Meeting with Central State University (Ohio MarketMaker) to

o Launch an Ohio Farmer Veteran Coalition Plug-in.

o Bring Ohio State University back into Ohio MarketMaker partnership, particularly around
the data mapping and urban farmer projects.

o Launch the beta version of Ohio Flowers in season, https://flowersinseason.com/ an
app to locate flower farmers.

o Flower Finder was presented by Central State University staff at the November National
MarketMaker Partner Meeting, the National Ag Marketing Summit and received one of
the 3 Farm Credit Innovation Awards.

e University of Nebraska MarketMaker partners are working with the native American community
and University of Nebraska staff to build out to revitalize and reconnect traditional Indigenous
trade routes by emphasizing the unity and collaborative strength of Indigenous food producers
and businesses. As a part of this effort, we have:

o Developed a new affiliation: The Turtle Island Trade Coalition https://turtleisland.unl.edu/

o This project was presented at the National Partner Meeting and the National Ag
Marketing Summit in November.

FOOD SEARCHER PROGRAM — ENHANCEMENTS AND EXPANSIONS

Business Type Plug Ins — currently a total of 76 total product/ business plug-ins on AQMRC site.

During this quarter AQMRC launched a new website, and as a result MarketMaker staff did an audit of
all plug-ins on the site to be sure they were all working properly on the new site. We are also working
on our database to prepare for new feature plug-ins, such as forage producers, aquaculture, or
Heritage and ethnic crops and foods. This involves adding and formatting the foods and services to our
database.

During the months of Oct. 1 — December 31, 2024, AgMRC users performed 59,669 product/ business
searches, averaging 4,541 searches per week.

The top 5 commodity searches were:

o Christmas trees 433 searches per week
e Apples 236 searches per week

o Potatoes 179 searches per week

e Avocados 178 searches per week

e Strawberries 177 searches per week
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ONGOING AGMRC SUPPORT TASKS

OUTREACH:

Each month MarketMaker staff emails out
the MarketMaker TidBits Newsletter to over
11,000 MarketMaker subscribers. All three

months this quarter included an article with P o
information on the National Ag Marketing % bl

Summit in Albuquerque, New Mexico in
o MARKET@MAKER

November.

The October issue of TidBits included a
feature on” Pasture Meat Products” which
then sent readers on to the AQMRC site for more information on how to produce pasture fed meat
animals and to find a meat processor on the AGQMRC site.

The November issue featured the AQMRC’s Agri-tourism resources including the Agritourism
Worksheet designed to help the user understand whether developing an agritourism enterprise makes
sense for you and your farm and visit the AQMRC website for more helpful on how to get started in
agritourism.

The December issue featured the new recently launched AGQMRC website.

CONFERENCES:

MarketMaker was an exhibitor at the October 2024 Farmer Veteran Conference in Kansas City
Missouri; was a speaker, exhibitor and sponsor of the 2024 National Ag Marketing Summit where we
also held our 2024 National MarketMaker Partner Meeting and Farm Credit Innovation Award
Presentations; and exhibited at December 2024 Great Lakes Fruit, Vegetable and Farm Market Expo in
Grand Rapids Michigan.

UNIVERSITY OF MINNESOTA

VAPG GRANT WRITTEN STORIES

FREE DAY POPCORN, FARM-GROWN POPCORN THAT TOPS THE TYPICAL, NEBRASKA

While popping back to his Midwestern roots, it was evident that Nate Freitag could not resist the
opportunity to work in the same Nebraska fields as his father, Lonny. Along with his father and wife
Stacey, the three work to produce and market their specialty crop: popcorn. In 2021, their operation,
Free Day Popcorn, was awarded the Value-Added Producer Grant to push the production and
promotion of their harvest to a level where they have already seen substantial growth. With a customer
base ranging from individuals visiting their website to movie theaters in the region, this grant-funded
success helped build the foundation to continue expanding their elevated consumer attention.

IMPERIAL STOCK RANCH/SHANIKO WOOL COMPANY — DESIGNERS, BRANDS, AND
OLYMPIANS SPORTING AMERICAN-GROWN WOOL, OREGON

As a highly experienced recipient of the Value-Added Producer Grant, Jeanne Carver has embraced
new opportunities from the funding ever since 2001. Through her original Imperial Stock Ranch
operation and her newest venture, Shaniko Wool Company, she has retained the benefits of five grant
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awards. She attributes her global success of reaching international audiences through her work with
large fashion brands and events to these grants and how they have assisted over the years.

T. MOISE FARMS, APPLYING CLEAN FARMING PRACTICES TO CAJUN CUISINE, LOUISIANA
Living outside of the United States as a child gave Monica Hernandez a unique grasp of what flavors
are out in the world. This background has benefitted her plunge into meat production alongside her
husband, a fourth-generation farmer returning to the industry. Their Louisiana business is raising the
bar for what Cajun food can taste like, especially with their sought-after Boudin offering. This sausage-
based product was the primary focus of their 2020 Value-Added Producer Grant. With the grant funds,
they were able to utilize new promotional tools to get their product to new customers.

Video 110 -- The Importance of Efficient Ports for U.S. Agriculture

Understanding the port system in the United States is critical to agriculture. By having a well performing
system, domestic producers retain a competitive advantage however the system must be modernized
to reflect global requirements.

Video 111 -- Al Revolution in the Food Supply Chain

Artificial Intelligence is improving the food supply chain every step of the way. We have discussed how
machine learning as well as Al supports higher yields and strengthens bottom lines but what about the
nation’s food supply chain? Join us as we explore the Al contribution to food systems.

Video 112 -- Impact of Hurricanes on Agriculture

Hurricanes have major impacts on agricultural production and economies across the southern United
States and Mexico. In 2024, Hurricane destroyed crops in Florida, Georgia, the Carolinas, and
Tennessee. In this video, we examine their impact.

Video 113 -- Key Ag Priorities: Trump Administration and Congress

This presentation reviews 2024 Midwest commodity yields, focusing on corn and soybeans. It highlights
regional variability, the influence of weather and seed technologies, and economic implications like
price declines and elevated production costs.

Video 114 -- Impact of Ag Tariffs on U.S. Agriculture

This presentation examines agricultural policy priorities during the Trump administration, highlighting
changes in rural development, energy, and supply chain funding. It discusses proposed program cuts,
including significant reductions to SNAP, USDA, and EPA budgets.

Video 115 -- Corn Yields in the Midwest

This presentation analyzes the impact of agricultural tariffs on U.S. farmers, addressing increased input
costs, market access challenges, and retaliatory measures from trading partners. It explores the risks
and opportunities for U.S. agriculture in global trade, including diversification needs and policy
implications.


https://www.youtube.com/watch?v=nSfsDsnUo8Q
https://www.youtube.com/watch?v=rcTMnCOwC8o
https://www.youtube.com/watch?v=zpYdc6Z1bf0
https://www.youtube.com/watch?v=PlhQmcMbzCc
https://www.youtube.com/watch?v=1AD5UvxV7lA
https://www.youtube.com/watch?v=oEkEAA_mtXk
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VAPG VIDEOS

VIEWS OF VIDEOS SINCE INCEPTION
Videos 1 -3 --Fundamentals of supply chains (1,702 views) 35

Video 4 --Meat supply chains (581 views) 16

Video 4b-Meat supply chains in Spanish (6 views) 0

Video 5 --Eggs supply chains (115 views) 7

Video 6 --Corn and Ethanol supply chains (232 views) 8

Video 7 -- Dairy supply chains (468 views) 8

Video 7b—Dairy supply chains in Spanish (6 views) 0

Video 8 -- Fresh Produce supply chains (425 views) 3

Video 8b-- Fresh Produce supply chains in Spanish (3 views) 0

Video 9 -- Shipping and the supply chain implications (196 views) 0
Video 10 — Restaurants and the supply chain implications (194 views) 0
Video 11 -- Food Banks and the supply chain implications (141 views) 1
Video 12 --Local Markets and the supply chain implications (203 views) 5
Video 13 --Halal and Kosher Markets and the supply chain implications (115 views) 1
Video 14-- Human Capital (11 views) 0

Video 15--Long-Term Food Supply Chain Trends (49 views) 0

Video 16--Long-Term Food Supply Chain Trends (27 views) 0

Video 17-- ESG Impact on the Food Supply Chain (8 views) 0

Video 18-- Food Supply Chain Shocks (21 views) 0

Video 19  Supply Chain Shocks (23 views) 0

Video 20 - Creating a More Resilient Midwest (12 views) 0

Video 21: Supply Chain Series 2021 — (26 views) 0

Video 22: Supply Chain Series 2021 — (27 Views) 0

Video 23: Supply Chain Series 2021 — (28 views) 0

Video 24: Supply Chain Series 2021 — (12 views) 2

Video 25: Supply Chain Series 2021 —(16 views) O

Meat Production Panel 2020 - (98 views) 0

Video 26: Supply Chain Series 2022 — (10 Views) 0



Video 27:
Video 28:
Video 29:
Video 30:
Video 31:
Video 32:
Video 33:
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Supply Chain Series 2022 — (26 views) 0
Supply Chain Series 2022 — (15 Views) 0
Supply Chain Series 2022 — (11 views) 0
Supply Chain Series 2022 — (25 Views) 0
Supply Chain Series 2022 — (18 views) 0
Supply Chain Series 2022 — (14 views) 0
Supply Chain Series 2022 — (9 views) 0

Supply Chain Training — (37 views) 0

Video 34:
Video 35:
Video 36:
Video 37:
Video 38:
Video 39:
Video 40:
Video 41:
Video 42:
Video 43:
Video 44:
Video 45:
Video 46:
Video 47:
Video 48:
Video 49:
Video 50:
Video 51:
Video 52:
Video 53:
Video 54:
Video 55:

Supply Chain Series 2022 — (10 views) 0
Supply Chain Series 2022 — (9 views) 0
Supply Chain Series 2022 — (11 views) 0
Supply Chain Series 2022 — (14 views) 0
Supply Chain Series 2022 — (10 views) 0
Supply Chain Series 2022 — (21 views) 0
Supply Chain Series 2022 — (18 views) 1
Supply Chain Series 2022 — (15 views) 1
Supply Chain Series 2022 — (13 views) 0
Supply Chain Series 2023 — (31 views) 0
Supply Chain Series 2023
Supply Chain Series 2023

— (16 views) 0
Supply Chain Series 2023 —

(

(22 views) 0
(5 views) 0
Supply Chain Series 2023 — (10 views) 1
Supply Chain Series 2023 — (

Supply Chain Series 2023 — (16 views) 0
(

Supply Chain Series 2023 — (3 views) 0

7 views) 1

Supply Chain Series 2023 — (16 views) 0
Supply Chain Series 2023 — (17 views) 0
Supply Chain Series 2023 — (15 views) 0
Supply Chain Series 2023 — (15 views) 0
Supply Chain Series 2023 — (11 views) 0

10



Video 56:
Video 57:
Video 58:
Video 59:
Video 60:
Video 61:
Video 62:
Video 63:
Video 64:
Video 65:
Video 66:
Video 67:
Video 68:
Video 69:
Video 70:
Video 71:
Video 72:
Video 73:
Video 74:
Video 75:
Video 76:
Video 77:
Video 78:
Video 79:
Video 80:
Video 81:
Video 82:
Video 83:
Video 84:
Video 85:
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Supply Chain Series 2023 — (14 views) 0
Supply Chain Series 2023 — (8 views) 0
Supply Chain Series 2023 — (18 views)
Supply Chain Series 2023 — (31 views)
Supply Chain Series 2023 — (16 views) 1
Supply Chain Series 2023 — (17 views) 1

3
0

Supply Chain Series 2023 — (8 views) 0
Supply Chain Series 2023 — (8 views) 0
Supply Chain Series 2023 — (7 views) 0
Supply Chain Series 2023 — (6 views) 0
Supply Chain Series 2023 — (6 views) 0
Supply Chain Series 2023 — (11 views) 3
Supply Chain Series 2023 — (9 views) 0
Supply Chain Series 2023 — (5 views) 0
Supply Chain Series 2023 — (8 views) 0
Supply Chain Series 2023 — (6 views) 0
Supply Chain Series 2023 — (8 views) 0
Supply Chain Series 2023 — (36 views) 4
Supply Chain Series 2023 — (12 views) 0
Supply Chain Series 2023 - (11 views) 0
Supply Chain Series 2023 — (10 views) 0
Supply Chain Series 2023 — (7 views) 0
Supply Chain Series 2023 — (10 views) 0
Supply Chain Series 2023 — (5 views) 0
Supply Chain Series 2023 — (10 views) 0
Supply Chain Series 2023 — (11 views) 0
Supply Chain Series 2023 — (7 views) 0
Supply Chain Series 2023 - (8 views) 0
Supply Chain Series 2023 — (7 views) 0
Supply Chain Series 2023 — (13 views) 0
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Video 86:
Video 87:
Video 88:
Video 89:
Video 90:
Video 91:
Video 92:
Video 93:
Video 94:
Video 95:
Video 96:
Video 97:
Video 98:
Video 99:

Video 100:
Video 101:
Video 102:
Video 103:
Video 104:
Video 105:
Video 106:
Video 107:
Video 108:
Video 109:
Video 110:
Video 111:
Video 112:
Video 113:
Video 114:

Video 115
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Supply Chain Series 2023 - (10 views) 0
Supply Chain Series 2024 — (12 views) 0
Supply Chain Series 2024 — (15 views) 0
Supply Chain Series 2024 — (16 views) 0
Supply Chain Series 2024 — (11 views) 2
Supply Chain Series 2024 — (10 views) 1
Supply Chain Series 2024 — (11 views) 0
Supply Chain Series 2024 — (15 views) 0
Supply Chain Series 2024 — (16 views) 0
Supply Chain Series 2024 — (6 views) 0
Supply Chain Series 2024 — (9 views) 0
Supply Chain Series 2024 — (7 views) 0
Supply Chain Series 2024 — (23 views) 1
Supply Chain Series 2024 — (9 views) 2
Supply Chain Series 2024 — (13 views) 2
Supply Chain Series 2024 — (13 views) 1
Supply Chain Series 2024 — (11 views) 2
Supply Chain Series 2024 — (23 views) 2
Supply Chain Series 2024 — (6 views) 2
Supply Chain Series 2024 — (6 views) 1
Supply Chain Series 2024 — (15 views) 7
Supply Chain Series 2024 — (4 views) 3
Supply Chain Series 2024 — (13 views) 3
Supply Chain Series 2024 — (5 views) 2
Supply Chain Series 2024 — 3 views
Supply Chain Series 2024 — 3 views
Supply Chain Series 2024 — 2 views
Supply Chain Series 2024 — 7 views
Supply Chain Series 2024 — 4 views

Supply Chain Series 2024 — 7 views

12
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Total new views: 157

UNIVERSITY OF VERMONT

DEVELOPING A NATIONAL NETWORK AND RESOURCE REPOSITORY FOR AGRITOURISM

WORK PLAN AND DELIVERABLES

The overall goal is to develop a library of resources on the AQMRC website and create a support
network for agritourism service providers throughout the US. The work plan consists of the following
steps that will be implemented throughout the two-year period:

1.

Hosting a series of networking events online and in person at conferences to develop a national
network of agritourism service providers and promote sharing of resource and collaboration.

Reviewing current resources for agritourism. Existing tools include guides from a past AQVIRC
grant and many more resources on the AQMRC website as well as websites, courses, and other
tools developed by Extension specialists throughout the US.

Adapting the most effective resources for inclusion on the AQMRC website, with permission
from the original sources.

Creation of new resources that meet the expressed needs of agritourism service providers and
producers.

Creating a menu of contacts and services for agritourism for all 50 states to be included on the
AgRMC website.

To date, we have made progress on all five steps in the work plan. Specifically, we presented at the
following events where we had the opportunity to share information about the AQMRC project and
gather input from colleagues and producers.

1.

Webinar: Agritourism -- Resources Roundup and National Networking. National Extension
Tourism Network Webinar (virtual). September 15, 2022. 89 registered, 35 attended. Although
this webinar took place shortly before the official start of the grant, we are including it in the
report because we developed the webinar with this project in mind, and resources from the
webinar continue to be in use for this project. The recording of the webinar is online

at: https://extensiontourism.net/webinar-agritourism-resources-roundup-and-national-

networking/

Conference presentation: Agritourism Resources -- What's Missing? National Agricultural
Marketing Summit (in person). Pensacola, Florida, October 23-25, 2022. 25 attended.

Webinar: Supporting Agritourism in the United States. Agritourism Training for America’s Small
Business Development Centers (SBDCs) hosted by SBDC Rural Ag Special Interest Group,
(virtual), January 26, 2023. 69 attended.

Conference roundtable: Service Providers Roundtable, NAFDMA — International Agritourism
Association (in person), Austin, Texas, February 3-6, 2023. 31 attended.

Agritourism Networking Event: Partnered with Vermont Fresh Network and Green Mountain
Farm-to-School (in person), Danville, Vermont, March 13, 2023. 44 attended.
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https://www.uvm.edu/extension/vtagritourism/agritourism-guides
https://www.uvm.edu/extension/vtagritourism/agritourism-guides
https://extensiontourism.net/webinar-agritourism-resources-roundup-and-national-networking/
https://extensiontourism.net/webinar-agritourism-resources-roundup-and-national-networking/

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.
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Conference presentation: Agritourism Risk Education Programming: The Evolving Landscape of
the Support Ecosystem, Extension Risk Management Education (ERME) National Conference
(in person), Chicago, lllinois, March 28, 2023. 25 attended.

Agritourism Resource Share. Organized with the Vermont Farm Bureau, Silloway Maple (in
person), Randolph, Vermont, April 6, 2023. 38 attended.

Webinar: Global Agritourism Network (GAN) Launch (virtual), April 11, 2023. 676 registrants
from 81 countries and 271 live participants from 55 countries.

Conference presentation: Back to Our Roots. 2023 FoodTreX Global Summit, (online), April 27-
28, 2023. 12 attended.

Conference roundtable: Developing an Effective National Support Network and Resource
Repository for Agritourism Operators in the US. National Association of Community
Development Extension Professionals (NACDEP) 2023 Conference (in-person workshop),
Coeur d'Alene, Idaho, May 3, 2023. 8 attended.

Agritourism Networking Event: May 15, 2023, Partnered with Vermont Fresh Network and Food
Connects (in person), Retreat Farm, Brattleboro, Vermont, 59 attended.

Conference presentation: Strengthening International Collaboration on Agritourism Research,
ASFS/AFHVS 2023 Conference (in-person), Boston, Massachusetts, May 30 — June 3, 2023.
15 attended.

Conference roundtable: Developing a National Network and Resource Repository for
Agritourism, ASFS/AFHVS 2023 Conference (in-person), Boston, Massachusetts, May 30 —
June 3, 2023. 4 attended.

Conference presentation: Can cross-disciplinary conferences improve perceived productivity?,
53rd Annual Travel and Tourism Research Association Annual International Conference (in-
person), St. Louis, Missouri, June 13-15, 2023. 16 attended.

Webinar: Quarterly Meeting of the North America Region of the Global Agritourism Network
(GAN), (online), June 15, 2023. 129 registrants, 65 live participants.

Webinar: Best Practices in Agritourism in Vermont and West Virginia. West Virginia Sustainable
Tourism Webinar Series, (online). August 28, 2023. 25 attended.

Webinar: Quarterly Meeting of the North America Region of the Global Agritourism Network
(GAN), (online), September 19, 2023. 123 registrants, 67 live participants.

Conference roundtable: Developing a National Agritourism Support Network, 2023 National
Extension Tourism Conference, (in-person), Milwaukee, Wisconsin, September 24-27, 2023. 25
attended.

Conference presentation: Virtual, Hybrid and In-person Extension Programming: An Evaluation
of Agritourism Gatherings, 2023 National Extension Tourism Conference, (in-person),
Milwaukee, Wisconsin, September 24-27, 2023. 18 attended.

Conference presentation: A Worldwide Perspective on Regenerative and Sustainable
Agritourism, 2023 National Extension Tourism Conference, (in-person), Milwaukee, Wisconsin,
September 24-27, 2023. 20 attended.
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21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

Agricultural Marketing Resource Center

Conference presentation: Setting the Course for a Sustainable Future for Agritourism Operators.
2023 National Extension Tourism Conference, (in-person), Milwaukee, Wisconsin, September
24-27, 2023. 17 attended.

Webinar: October 4, 2023, Legislation to Support Agritourism in the United States, 391
registrants, 206 live participants.

Webinar: Growing the Global Agritourism Network: Findings from Evaluations of Webinars and
Conferences, October 11, 2023, 185 registrants, 84 live participants.

Webinar: Global Agritourism Network Education Committee, October 19, 2023, 79 registrants,
19 live participants.

Webinar: Local Partnerships for Restaurants in Vermont, November 27, 2023, 27 registrants, 20
live participants.

Webinar: Managing Diversified Food & Farm Businesses in Vermont, November 29, 2023, 27
registrants, 16 live participants.

Conference presentation: History, Trends, and the Future of Agritourism in the U.S., Maryland
Agritourism Conference, (invited, in-person), Cambridge, Maryland, December 11, 2023. 100
attended the plenary session presentation.

Conference presentation: Needs Assessment of Educational Resources for Agritourism,
Maryland Agritourism Conference, (invited, in-person), Cambridge, Maryland, December 11,
2023. 30 attended the concurrent session presentation.

Webinar: Business Planning for Agritourism Enterprises in Vermont, December 13, 2023, 51
registrants, 26 live participants.

Conference presentation: Agritourism in 2024: A Bird’s Eye View, Maine Agritourism Summit
(invited, in-person), Augusta, Maine, January 11, 2024, 25 attended.

Online presentation and discussion. Supporting Agritourism in Vermont and Beyond.
Presentation to the Montana Agritourism Steering Committee, (invited, online), February 14,
2024. 14 people on the steering committee.

Webinar: National Extension Tourism (NET) Agritourism Working Group Meeting, January 10,
2024, 88 registrants, 58 live participants.

Webinar: Business Planning for Agritourism Enterprises, January 23, 2024, 580 registrants, 321
live participants.

Webinar: North America Meeting of the Global Agritourism Network (GAN), February 28, 2024,
82 regqistrants, 36 live participants.

Webinar series: Business Planning for Agritourism Enterprises, 7-week online series every
Tuesday from February 14 — March 27, 2024, 241 registrants, range of 48 to 112 live
participants each week.

Webinar: National Extension Tourism (NET) Agritourism Working Group Meeting, April 30,
2024, 97 registrants, 48 live participants.
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37.

38.

39.

40.

41.

42.

43.

Agricultural Marketing Resource Center

Conference presentation: Managing agritourism across continents: A case study of virtual
events of the Global Agritourism Network. 5th Conference on Managing Tourism Across
Continents (peer-reviewed, in person presentation), Istanbul, Turkiye, May 2, 2024, 30
attended.

Conference presentation: Developing the Global Agritourism Network: Challenges, Successes,
and Future Needs of the Network, Second World Agritourism Conference, (peer-reviewed, in-
person presentation), Bolzano ltaly, May 16-18, 2024. 45 attended.

Conference presentation: Comparing outcomes of virtual, hybrid and in-person professional
events: A case study of the Global Agritourism Network, Travel and Tourism Research
Association Conference (peer-reviewed, in person presentation), Burlington, Vermont, June 11-
13, 2024. 40 attended.

Webinar: North America Meeting of the Global Agritourism Network (GAN), October 2, 2024. 59
registrants, 44 live participants.

Conference poster presentation: Developing a National Support Network and Resource
Repository for Agritourism. National Agricultural Marketing Summit (peer-reviewed, in person
poster presentation), Albuquerque, New Mexico, November 13-15, 2024.

Webinar: Agritourism 101: What Farmers Need to Know. Webinar hosted by the National
Farmers Union, (invited, online), December 4, 2024. 60 registered, 32 attended live.

Webinar: Virtual Versus In-Person Meetings: What Works Best?, December 5, 2024. 143
registrants, 61 live participants.

At many of the events, we shared information about the AQMRC project and continued to gather input
on attendees’ preferred resources for agritourism support. Sharing resources contributes to Step 2:
Reviewing current resources for agritourism.

During the last year, we began developing content for inclusion on the AgMRC agritourism website, and
we made substantial progress on Step 2, reviewing existing resources, although it is always an ongoing
process as new resources are periodically introduced.

We reviewed existing resources to support agritourism in the US, and we made decisions on
which ones to reference and adapt for the AQMRC website. We received written permissions
from the original creators for inclusion on the AGQMRC website as adapted resources (Step 3).

Using the existing resources, we developed the site map for the AGQMRC expanded website and
created categories of resources which will be included on the website.

We created a mock up of selected pages on the updated website to help users and website
designers visualize new content and the layout of resources.

We have developed a list of new resources to create for the website to fill in gaps where existing
materials do not exist (Step 4).

We have shared the content for the AQMRC agritourism website with Courtney and Becca. We
are in the process of editing and reviewing the content as needed for updating the AGQMRC
website.
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Agricultural Marketing Resource Center

Regarding Step 5, we developed an ArcGIS map of agritourism service providers, which is online at
Agritourism Support Networking Map (arcgis.com). We are continually adding to this interactive map
through an online survey at U.S. Agritourism Support Networking Map (arcgis.com). The map has been
populated at events listed above as well as through outreach to agritourism service providers via email.
This map has contributed to Step 5: Creating a menu of contacts and services for agritourism for all 50
states to be included on the AQRMC website. To date, we have created a complete directory of
contacts for agritourism support professionals in each of the 50 US states and DC, as well as key
organizations for US agritourism communities, such as the American Indian Alaska Native Tourism
Association (AIANTA). We are in the process of adding agritourism contacts for US territories.

With the 6-month no cost extension, we will continue to adapt the existing resources and provide
website content to AQMRC for approval and inclusion on the website. In addition, we will continue to
host events online and at in-person conferences to further development of the national network of
service providers, producers, and others working in agritourism.

OREGON STATE UNIVERSITY AGRIGULTURAL SCIENCES
NICHE MEAT PROCESSOR ASSISTANCE NETWORK (NMPAN)

NMPAN and Good Roots (formerly Kitchen Table Consultants) signed a contract to partner on a
financial benchmarking white paper, to be published by the end of March 2025. Initial meetings were
held to go over the scope and audience of the paper. An outline has been created. 3-4 meat processors
were invited to be interviewed for case studies in the paper. Case study interviews have commenced
and will be wrapped up by the end of January 2025. A draft of the paper will be finished by the end of
February 2025. Final editing and graphic design will take place in March of 2025.

MODEL FARM

Our team completed planning of and executed a filming trip to Arizona and New Mexico. We filmed
multiple VAPG awardees for our project in both states over nearly two weeks. Once we completed the
trip, we began and have continued to edit and create the videos in post-production with our video team.
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