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The mission of AgMRC is to continue to provide independent producers and 
processors with critical information needed to build successful value-added 
agricultural enterprises through the www.agmrc.org website. Resources and 
events provided through the efforts of AgMRC are also intended to support 
independent producers and processors that are submitting Value-Added Producer 
Grants (VAPG). AgMRC strives to serve a national value-added agriculture 
audience through its web platform and relationship with other Land-grant 
universities and other technical assistance providers from across the country. 

As a condition of its USDA Rural Development grant, the AgMRC team at Iowa 
State University were tasked to aggregate and prepare two reports a year and 
submit them to USDA. These reports summarize the activities completed semi-
annually, including website development and functions, value-added business, 
economic analysis tools and outreach activities. 

Agricultural Marketing Resource Center Website 
Analytics 
AgMRC Website Statistics  
This period, the total number of page views was a total of 3,408,754 with an 
average of 16,956 views per day. 

Within the website, the top topics by pageview visited during this period were: 

1. Aquaculture Fin-Fish Species- 35,179  
2. Rapeseed- 34,921  
3. Aquaculture Non-Fish Species- 22,493  
4. Buckwheat- 17,513  
5. Sweetcorn- 10,820  
6. Gooseberry- 7,388  
7. Apples- 7,714  
8. Strawberries- 6,202  
9. Tomatoes- 6,450  
10. Poultry- 1,561  
 

http://www.agmrc.org/
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2025 Pageviews Page Views Per Day 

January 335,356 10,817 

February 360,136 12,682 

March 330,940 10,675 

April 351,212 11,709 

May 351,261 11,331 

June 381,960 12,732 

July 400,407 12,916 

August 543,157 17,521 

September 445,733 14,858 

2024   

January 273,086 8,809 

February 232,993 8,034 

March 128,502 4,145 

April 173,660 5,789 

May 166,256 5,686 

June 188,437 6,281 

July 295,431 9,530 

August 135,802 4,526 

September 183,423 6,114 

October 264,943 8,546 

November 237,145 7,904 

December 195,101 6,293 

2023   

January 173,237 5,588 

February 190,849 6,816 

March 225,814 7,284 

April 195,589 6,519 

May 267,814 8,639 
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June 153,697 5,123 

July 179,522 5,791 

August 181,614 6,053 

September 205,361 6,845 

October 219,072 7,066 

November 206,617 6,887 

December 211,498 6,822 

2022   

January 67,178 2,167 

February 63,074 2,253 

March 72,289 2,332 

April 176,305 5,876 

May 187,113 6,035 

June 171,675 5,722 

July 172,103 5,551 

August 169,477 5,467 

September 183,550 6,118 

October 190,060 6,130 

November 187,784 6,259 

December 161,853 5,221 

TABLE 1 PAGEVIEWS FOR 2022-2025 

Major Content Sections 

The major content sections of the AgMRC website visits: 

1. Commodities and Products- 660,302 pageviews  
2. Value-Added Agriculture- 169,728 pageviews  
3. Business Development- 119,087 pageviews  
4. Food Systems- 57,796 pageviews  
 

Within the Commodities and Products section, the top three topics visited during 
this period were:    

1. Fruits- 145,303 pageviews   
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2. Grains and Oilseeds- 127,740 pageviews   
3. Vegetables- 90,474 pageviews  
  

Within the Value Added Agriculture Section, the top three topics visited during 
this period were: 

1. Case Studies of Value Added Producer Grant Recipients- 147,741 
pageviews  
2. What is Value Added Agriculture- 6,118 pageviews   
3. VAPG Program- 2,479 pageviews   

AgMRC Inquiries 

EMAIL 
AgMRC staff researched and responded to 8 e-mailed questions pertaining to 
updating value-added provider listings, business development, urban farming, 
and organic crops, among many other topics.  

PHONE CALLS 
Between January 1-March 30, AgMRC staff reported having 22 toll-free phone 
inquiries from 6 different states. 

FACEBOOK 
AgMRC’s Facebook page has garnered a total of 4,013 followers. During this 
period the AgMRC Facebook page had 7 posts, which were seen by more than 457 
people. 

YOUTUBE 
The AgMRC YouTube channel continued promotion of the VAPG videos this 
period, which has a lifetime total of 41,108 views. There are a total of 135 VAPG 
videos highlighting case studies across the country. The channel has 350 
subscribers. 

Iowa State University Initiatives 

Commodity Reports, Search Tools, and Food Systems Database 

 COMMODITY REPORTS 
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• Updated data from AgCensus for all commodities (apples, avocados, cheese, 
cherries, cranberries, grapes, honey, lettuce, macadamia, millet, pecans, potatoes, 
strawberries, sweet corn and tomatoes) 

• Collected new data for Annual Consumer Expenditures 
• Published Avocado and Millet dashboards 

 
CONSULTANT SEARCH TOOL & FOOD SYSTEMS DATABASE 

Maintained temporary site shut down while content is updated 

FOOD SYSTEMS TACTICS  

The food systems team is continuing development on the food system tactics 
project that includes research and review of finalized tactics. Tactics will be 
published individually as they are designed and completed. Upon completion of 
the entire project, the tactics will be published in a booklet with accompanying 
narrative on food systems framework.  

RESILIENCE PLANNING FOR COMMUNITY FOOD SYSTEMS 

This quarter we traveled to Alaska to finish the video capturing with Model Farm. 
We reviewed the first draft of the Virgin Islands resilience video and discussed 
plans for Iowa and Alaska compilation. 

FOOD SYSTEMS IMMERSION CURRICULUM 

A final report is in draft form and will be up on AgMRC in the fall. Additionally, a 
colleague will be presenting on the implementation and findings of the pilots 
during a Farm to School National conference in winter 2025. 

All final evaluations were completed with Kittitas County, Washington; Northeast 
Kingdom, Vermont; and Greenville County, South Carolina. Each partner 
organization is working on a final report that will be placed on AgMRC website. 
Additionally, each of the projects are moving into additional implementation steps 
based on the support from the planning process and funding from 
AgMRC.  Kittitas County Chamber is looking into a new food and skilling center; 
NOFA-VT is moving forward with grant applications to continue this process to 
support farmers and is presenting at the Farm to Plate conference in November 
about findings; Greenville County has established a relationship with emergency 
management and confirmed a operation plan for disasters in the future. 

PRESENTATIONS AND TRAVEL 

Iowa - USABE conference - presentation on Mobile Cart and Processing Trailer  
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New Jerse y- NAAMO conference - presentation on AgMRC and Ag Summit  

Participation in NSF ERVE - precision nutrition  

BUSINESSES FINANCIAL STATEMENTS, RISK ASSESSMENT, AND PROFIT AND 
LOSS ONLINE MODULES AND SHORT COURSES 

Eight Accounting Short Courses were completed during this quarter. These were 
completed in PowerPoint with audio, and then published to the AgMRC website. 

AGRICULTURAL MARKETING SUMMIT 

The Ag Summit committee met monthly for Ag Summit planning, including 
confirmation of plenaries and breakout sessions. Currently there are 
approximately 100 participants registered for the Summit, taking place November 
12-14. 

AgMRC Subcontracts 

Oklahoma State University 
Case Study Business Plans for Processing-Based Businesses 

The functional spreadsheet model has been completed and includes several 
example facility layouts for different types of processing purposes. Scripts have 
been developed for a series of educational videos to support the spreadsheet 
model, discussing the operational nature and uses of several key equipment 
items. We will be completing these videos - all in incubator kitchens - to include 
with the spreadsheet model by the end of CY 2025. 

Arkansas Resilience – Benton and Washington Counties 
Farmer Wellness and Mental Health Resources 

Final Report: Addressing Farmer and Rural Mental Health in Washington and 
Benton Counties, Arkansas 

Introduction 

Farmers and rural residents face unique stressors related to economic instability, 
climate challenges, and geographic isolation. These stressors can have a 
significant impact on mental health, yet access to competent care remains limited 
in rural Arkansas. In partnership with the University of Arkansas Division of 
Agriculture (UADA), Family and Consumer Sciences, SemiPrivatePractice.com, 
and the Agricultural Marketing Resource Center this project sought to expand 
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support through specialized training, continuing education, and the development 
of a farmer-focused mental health resource directory. 

This report summarizes activities conducted between July 2024 – September 
2025, highlighting training, outreach, dissemination, and evaluation. 

Project Activities 

July – September 2024 

• Designed a 2-hour training for mental health professionals (MHPs) titled 
“The Hidden Farm Crisis: Chronic Stress & Mental Health in Rural 
Communities.” 

• Focus: Building cultural competency among mental health professionals 
(MHPs) to serve farmers and rural populations. 

• Benefits: Free continuing education (CE) credit (2 hours) for MHPs 
• Eligible participants: Licensed MHPs, with emphasis in Benton and 

Washington Counties 
• Directory: Participants completing the training could opt into a local farmer-

focused mental health provider directory 
• Scheduled: February 25, 2025  (see Appendix A) 

October – December 2024 

• Finalized and scheduled “The Hidden Farm Crisis” training for February 25, 
2025 (10 AM – 12 PM CST) (see Appendix B). Coordinated outreach and 
planning with Dr. Brittany Schrick, Associate Professor – Family Life 
Specialist, UADA.  

• Open to licensed MHPs across the U.S., with targeted outreach in Benton 
and Washington Counties. 

• Learning objectives included: 
o Understanding impacts of extreme weather events on agriculture 

communities (with county-specific data for Arkansas) 
o Identifying barriers rural populations face when seeking mental 

health support 
o Exploring stressors that compound rural community pressures 
o Connecting individual and family stress to broader community 

wellbeing 
o Reviewing current supports and identifying farmer-preferred 

resources 
o Recognizing the collective benefits of healthier rural communities 
o Impact: Increased competency and free NBCC-compliant CE credit 
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o Evaluation: Participants required to complete a course evaluation to 
receive credit 

o Directory: Arkansas participants could opt into the farmer-focused 
provider directory  

January – March 2025 

• February 25, 2025: Delivered “The Hidden Farm Crisis” training. 
• Co-presenters: Kelly Dundon, LCSW, and Dr. Brittney Schrick, Associate 

Professor – Family Life Specialist, UADA 
• Attendance: 57 live participants 
• 190 registrants registered for the training via on-demand recording 
• All participants who completed the training and evaluation received 2 free 

CE hours 
• Directory opt-in: 12 MHPs serving Benton and Washington Counties 

provided practice information to be included (see Appendix C) 
• Developed the Farmer Mental Health Resource Directory, incorporating 

provider details and supplementary resources for farmers, families, and 
stakeholders. 

 April – September 2025 

• Finalized resource directory materials: 
• Comprehensive version (detailed listings and resources) (see Appendix D) 
• Condensed version with a QR code linking to the full directory (see 

Appendix E) 
• Dissemination launched at over 60 sites (40+ physical, 20+ virtual) 

Distribution sites included: 

• Farmers markets: Bentonville, Eureka Springs, Fayetteville, Gravette, 
Huntsville, Jones Center (Springdale), Rogers, Siloam Springs, Springdale, 
Rogers Local Food Market. 

• Libraries: Bella Vista, Bentonville, Rogers 
• Community & organizational hubs: Center for Arkansas Food and Farms 

(CAFF), Ozark Folkways (Winslow), Benton County Veteran Services, Onyx 
Coffee (Bentonville), Rogers City Hall 

• Farm Bureaus: Benton (Bentonville), Washington (Fayetteville), Carroll 
(Berryville), Madison (Huntsville) 

• Food & agriculture partners: Northwest Arkansas Local Food Network, 
Northwest Arkansas Land Trust, Arkansas Agricultural Experiment Station 
Grants Office, UA Division of Agriculture, Spring Creek Food Hub, Market 
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Center of the Ozarks, Arkansas Food Innovation Center, Arkansas Grown 
Grant for NWA Farmers, Northwest Arkansas Farmers Market Alliance, 
Northwest Arkansas Local Food Guide 

• Healthcare partners: UAMS Office of Community Health and Research, 
UAMS College of Public Health 

• Additional distribution sites include Facebook groups, local networks, and 
communities of practice across agriculture, health, and rural wellbeing. 

• Dissemination is ongoing and this list continues to grow. 

Impact and Evaluation 

• Up to 190 MHPs trained nationally, with a strong presence from Benton and 
Washington Counties 

• Increased pool of culturally competent providers for rural residents 
• Excerpts of feedback from training participants include: 

o I appreciated the expertise of the presenters and the depth of 
information provided. 

o This was great. The presenters did a great job of expressing the 
stressful political climate while being to-the-point and honest. It 
opened my eyes to some scenarios I hadn’t considered. Thank you! 

o very needed topic to raise awareness among health professionals 
o This presentation could be longer because most clinicians need to 

know more about rural populations. 
o Thank you for this opportunity. I have not ever seen a course oriented 

to this particular culture. Thank you again! 
o Interesting topic addressing issues that are difficult to find support 

for, I don’t believe I have ever had a learning opportunity that 
addressed this area. Well done. 

o I enjoyed the presentation. I was happy to see this as a topic as this is 
something that hits home to me. My parents are farmers and I grew 
up in a very rural community. This is something that needs to be 
discussed more! 

o Helped me refresh what I knew regarding counseling in rural areas 
and to be a little more mindful when counseling people with this type 
of background 

o Thank you so much! I didn't know a good bit of this, particularly 
about the higher mental health stats. 

Community Engagement: 

As a result of this project and dissemination of the resource directory, the 
following activities are forthcoming: 
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• Scheduled to present at the NWA Local Food Guide Winter Food Systems 
Conference, including a focus on rural mental health care, farmer self-care, 
and a panel of farmer-advocates for mental health in Northwest Arkansas 
(December 10, 2025) 

• Invited to table at Bentonville Farmers Market for direct farmer engagement 
(Fall 2025) 

• Invited to present at CAFF’s Winter Farmer Wellness Resource Fair (Winter 
2025) 

• Invited to speak with the NWA Farmer’s Market Alliance Manager Meeting 
at a quarterly meeting 

Expected Outcomes: 

• Increased visibility of farmer-specific mental health supports 
• Reduced barriers for farmers in accessing competent care 
• Strengthened partnerships between agricultural organizations, healthcare, 

and local food systems 

Conclusion 

This initiative successfully advanced rural mental health support in Washington 
and Benton Counties by training professionals, creating a dedicated provider 
directory, and ensuring widespread access to resources. Through continued 
dissemination, partnerships, and outreach, the project has laid a sustainable 
foundation for improving farmer and rural mental health in Northwest Arkansas. 

Texas Resilience – Bastrop County 
Bastrop County Local Food Coordination activities from 4/1/25 - 6/30/25 focused 
on continued farmer and community outreach, food system assessment 
finalization, supporting local farm resilience work, and seeking funding to 
continue VCC work in Bastrop County. 

• Farm site visit to Bernhardt’s family farm with TCLF and ISU staff 
• Farmer outreach for Disaster Management checklist and emergency contact 

resource feedback 
• Participation in USDA feedback session on the Bastrop County Local Food 

Action Plan Partnership project 
• Proposal development and submission for funding to support ongoing VCC 

work in Bastrop County 
• Final draft of Food System Assessment completed 
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Model Farm 
During this reporting period, Model Farm completed filming across three states — 
Missouri, Minnesota, and Iowa — as part of the Agricultural Marketing Resource 
Center’s Value-Added Producer Grant (VAPG) storytelling initiative. These shoots 
highlighted innovative producers and agribusinesses that have leveraged VAPG 
support to expand operations, strengthen marketing strategies, and build 
stronger, value-driven local food systems. Through these visits, the Model Farm 
team captured stories showcasing the creativity, perseverance, and business 
acumen of producers advancing regional agriculture and rural development. 

In addition to the VAPG work, Model Farm wrapped up filming for the third 
installment in its Resiliency video series in Marshall County, Iowa. This phase of 
production focused on organizations and facilities that provide essential support 
to communities in times of need, illustrating how local partnerships and 
infrastructure contribute to overall regional strength and stability. The team 
continued post-production editing for the full series, which will ultimately 
highlight research, collaboration, and community-driven strategies for building 
adaptive and sustainable agricultural systems. 

Across both projects, Model Farm has now completed more than 50 interviews 
with producers, partners, and community leaders in multiple regions nationwide. 

MarketMaker  
FoodSearcher Program – Enhancements & Expansions 

Business Type Plug Ins – currently a total of 78 total product/ business plug-ins on 
AgMRC site. We are continuing working on our database to prepare for new 
feature plug-ins, such as Heritage and ethnic crops and foods.  We met with Dr. 
Dave Lamie at Clemson University to work out the hierarchy for heritage foods in 
the database structure.  

What we landed on was a separate section for heirloom/ heritage crops and the 
same for heritage livestock breeds.  What you see above is the heritage crops that 
can currently be selected from when you setup/ edit your profile.   
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FIGURE 1 MARKETMAKER BUSINESS TYPE PLUG-INS 

Contributing to other AgMRC Projects: 

This quarter we developed in MarketMaker Admin a tool for producing summaries 
for State PI’s and Affiliations giving them profile views, edited profiles, and new 
registrations for a selected time period.   

 

 

In accordance with Federal law and U.S. Department of Agriculture (USDA) civil rights regulations and policies, this institution is prohibited 
from discriminating on the basis of race, color, national origin, sex, age, disability, and reprisal or retaliation for prior civil rights activity. (Not 
all prohibited bases apply to all programs.)  

Program information may be made available in languages other than English. Persons with disabilities who require alternative means of 
communication for program information (e.g., Braille, large print, audiotape, and American Sign Language) should contact the responsible 
State or local Agency that administers the program or USDA’s TARGET Center at 202-720-2600 (voice and TTY) or contact USDA through the 
Federal Relay Service at 800-877-8339.  

To file a program discrimination complaint, a complainant should complete a Form AD-3027, USDA Program Discrimination Complaint Form, 
which can be obtained online at https://www.ocio.usda.gov/document/ad-3027, from any USDA office, by calling 866-632-9992, or by writing 
a letter addressed to USDA. The letter must contain the complainant’s name, address, telephone number, and a written description of the 
alleged discriminatory action in sufficient detail to inform the Assistant Secretary for Civil Rights (ASCR) about the nature and date of an 
alleged civil rights violation. The completed AD-3027 form or letter must be submitted to USDA by:  

Mail: U.S. Department of Agriculture Office of the Assistant Secretary for Civil Rights, 1400 Independence Avenue SW, Washington, D.C. 
20250-9410; or Fax: 833-256-1665 or 202-690-7442; or Email: program.intake@usda.gov.  

This institution is an equal opportunity provider.  

For the full non-discrimination statement or accommodation inquiries, go to www.extension.iastate.edu/legal.  
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