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The mission of AMRC is to continue to provide independent producers and
processors with critical information needed to build successful value-added
agricultural enterprises through the www.agmrc.org website. Resources and
events provided through the efforts of AQMRC are also intended to support
independent producers and processors that are submitting Value-Added Producer
Grants (VAPG). AgMRC strives to serve a national value-added agriculture
audience through its web platform and relationship with other Land-grant
universities and other technical assistance providers from across the country.

As a condition of its USDA Rural Development grant, the AMRC team at lowa
State University were tasked to aggregate and prepare two reports a year and
submit them to USDA. These reports summarize the activities completed semi-
annually, including website development and functions, value-added business,
economic analysis tools and outreach activities.

Agricultural Marketing Resource Center Website
Analytics
AgMRC Website Statistics

This period, the total number of page views was a total of 1,362,556 with an
average of 14,973 views per day.

Within the website, the top topics by pageview visited during this quarter were:

1. Rapeseed- 38,160

2. Aquaculture Fin-Fish Species- 32,167
3. Aquaculture Non-Fish Species- 20,813
4. Buckwheat- 17,613

5. Apples- 11,450

6. Dates- 9,594

7. Strawberries- 9,425

8. Sweetcorn- 9,160

9. Potatoes- 6,040

10. Poultry- 4,251


http://www.agmrc.org/
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The major content sections of the AQMRC website visits:

1. Commodities and Products- 634,051 pageviews
2. Value-Added Agriculture- 160,225 pageviews
3. Business Development- 75,176 pageviews

4. Food Systems- 60,670 pageviews

Within the Commodities and Products section, the top three topics visited during
this period were:

1. Fruits- 148,249 pageviews

2. Grains and Oilseeds- 134,096 pageviews

3. Vegetables- 82,504 pageviews
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Within the Value Added Agriculture Section, the top three topics visited during
this period were:

1. Case Studies of Value Added Producer Grant Recipients- 132,655 pageviews
2. What is Value Added Agriculture- 7,560 pageviews
3. VAPG Program- 2,296 pageviews

AgMRC Inquiries
EMAIL

AgMRC staff researched and responded to 12 e-mailed questions pertaining
updating value-added provider listings, business development, urban farming,
and organic crops, among many other topics.

PHONE CALLS

Between January 1-March 30, AgMRC staff reported having 26 toll-free phone
inquiries from 9 different states.

FACEBOOK

AgMRC’s Facebook page has garnered a total of 4,014 followers. During this
period the AQMRC Facebook page had 2 posts, which were seen by more than
1,024 people with 367 direct visits to the page.

YOUTUBE

The AQMRC YouTube channel continued promotion of the VAPG videos this
period, which has a lifetime total of 40,136 views. There are a total of 135 VAPG
videos highlighting case studies across the country. The channel has 346
subscribers.
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lowa State University Initiatives

Commodity Reports, Search Tools, and Food Systems Database
COMMODITY REPORTS

e Updated data on Wine and Pasture Raised Pork in our database

e Started working on dashboards for Wine and Pork

e Completed Rapeseed, Avocado, and Millet Dashboards (will be publishing them
soon)

INNOVATIVE VALUE-ADDED PRODUCTS

e Completed research on Pea Protein
e Completed first draft of value added product report on Pea Protein

FOOD SYSTEMS TACTICS

The food systems team is continuing development on the food system tactics
project that includes research and review of finalized tactics. Tactics will be
published individually as they are designed and completed. Upon completion of
entire project, the tactics will be published in a booklet with accompanying
narrative on food systems framework.

VALUE-ADDED PRODUCT IMPORTANCE AT FARMERS MARKETS

Four focus group sessions were held to better understand the challenges,
strengths, and best practices related to value-added sales and farmers markets.
These 2-hour sessions were held via Zoom on April 29, April 30, May 13, and May
14. Throughout the focus groups, a total of 28 participants included farm and food
business owners, farmers market managers, and farmers market coalition leaders
from across the United States with varying degrees of experience, knowledge,
and expertise. Participants discussed and recorded challenges, strengths, and best
practices related to the following topics: legal, policy, food safety, marketing,
financing, and disaster preparedness.

AGRICULTURAL MARKETING SUMMIT

Team members worked on partnerships and collaborations to increase committee
member and planning support. NCRCRD and AgriProspects joined the planning
committee for 2025.
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Professional Service Agreements

Aquaculture Page updates

This quarter, Greg Lutz updated and submitted revised editions of the following
aquaculture webpages:

General aquaculture profile

Abalone

Alligator

American eel
Aquaponics
Baitfish

Bluegill & Sunfish
Bullfrog

Catfish

Clams

Crappie
Crawfish/crayfish
Fee fishing
Freshwater prawns
Goldfish

Hybrid striped bass
Koi

Largemouth bass
Marine shrimp

Offshore aquaculture

Oysters

Red drum

Salmon

Sturgeon

Tilapia

Trout

Turtles

Walleye

Water recirculation
Yellow perch

Model Farm

We have scheduled filming for three regions that include Missouri, Minnesota and
[llinois. Over the next month we will capture the 24 total locations and then begin
editing video footage.
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AgMRC Subcontracts

MarketMaker
Data Mapping and Data Visualization

MarketMaker continues to improve on the advanced mapping capabilities. It is

currently available on the Search feature of all MarketMaker supported sites.
MarketMaker Business Page

The MarketMaker team has been working to improve the advanced mapping tools
with product supply chain tools. Further enhancements this quarter shown below
include the ability to customize the map color dots or icons, and the option to
change the size of each. This example is the Apple supply chain:

We are also working on beef, dairy, and sweetcorn supply chains as well.
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FoodSearcher Supply Chain: Dairy
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FIGURE 1 MARKETMAKER SUPPLY CHAIN MIAP ENHANCEMENTS

We continue to search for higher quality, cleaner secondary food business data at
an affordable price.Directory and Database API Pilot Project

resource center
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Directory and Database API Pilot Project

MarketMaker staff worked with various lowa groups on this project to build out
the lowa network, database, and plugins. MarketMaker staff have been serving on
the lowa Food System Coalition for the past year and this quarter made additional
progress. In addition, MarketMaker staff began working with Ohio and Nebraska
to build out their networks:

Healthy Harvest of North lowa went live with their plug-in this quarter. At this time
they have 63 members on their map. Healthy Harvest: Find Local Food

As a result they, Healthy Harvest of North lowa, are working on a spin-off
project with MarketMaker: We are about to scale

the Grow.Eat.Play campaign from a North lowa pilot to a statewide local-
food marketing campaign. Each regional partner will lean on MarketMaker
for its “Find Local Food” directory, and a small technical upgrade could
make a huge difference to our project and to your plugin marketability as
well.

Here's what we would LOVE: When users pick filters (product, location,
production method, etc.) the URL should update to include those choices,
letting anyone share or bookmark the exact results. Right now the URL
stays static, so we cannot link directly to “beef producers near Des
Moines” or “u-pick strawberries within 30 miles of Cedar Rapids.”

Why it matters:

e Our newsletters, recipes, social posts, and QR codes can drop people straight into
a filtered list instead of sending them to the home page with extra steps. For
example, a recipe could have an active link for a local ingredient that took you
right to producers who grow it.

e Each partner region can promote its own pre-filtered links, making the campaign
feel local while keeping one statewide brand.

e Clear impact data. Unique URLs let us track clicks and measure how well each
promotion drives sales for farmers.

MarketMaker staff were successful in continuing the development of the lowa
network, with the lowa Food System Coalition to develop submitting a FMPP
grant to fund a network of 6 MarketMaker plug-ins across lowa involving Cedar
Valley Regional Food and Farm Network, Healthy Harvest of Northern lowa, Eat
Greater Des Moines (merging with Cultivate), lowa Food System Coalition, and
Southwest lowa Food and Farm Initiative.
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Ohio MarketMaker has made great strides in building out their network with the
addition of Ohio Proud refreshing their affiliation and Ohio Farm Bureau is
partnering with MarketMaker and Central State University to build out the
MarketMaker reach in 3 Ohio counties with outreach and plug-ins. Both Ohio and
Nebraska are involved in the Urban Farmer project as well.

Ongoing AgMRC Support Tasks
Outreach:

Each month MarketMaker staff emails
out the MarketMaker TidBits Newsletter
to over 11,000 MarketMaker
subscribers.

The April issue of TidBits included a = TI D B ITS

feature on the USDA’s Value-Added
Producer Grant Program and the MAR KET@MAKER
upcoming deadline for applications,
which then sends the user on the
AgMRC for more information.

The May issue featured_an article on the AQMRC FoodSearcher Tool and the new
video tutorial mentioned above. Also, there was an article about lowa States’s
risk management webinars for specialty crop growers put on by the ISU small
farms team.

The June issue_featured the USDA’s Value-Added Producer Grant Program and its
success stories highlighted on the AgMRC site.

Conferences and Tradeshows:

No conferences or tradeshows in this quarter

MarketMaker Presentations:

Dar Knipe was a presenter to the Farm Credit Urban Ag Working Group in June
2025.

Cornell University
Heritage Grains
1. Met with MarketMaker principals to strategize on how to best manage and
present heirloom/heritage crops in their profile system that will then
populate appropriate portions of the AMRC website. The goal is to set a
pattern that will allow us to further develop and continue this work over the
next few years, depending on resource availability and interest.
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2. Assimilating content for specific target heirloom grains in the maize, wheat,
and rice categories. Dave has a lot of materials from which they will
develop a standardized format to be displayed on the AgMRC site.

3. Facilitating communications between the Executive Director of Slow Food
USA and National Food MarketMaker along the lines of creating a
collaborative approach for increasing registrations of heirloom/heritage
crops producers and other supply chain businesses in the MarketMaker
system. The purpose of this activity is to help develop more robust content
and to help sustain the project longer term.

In accordance with Federal law and U.S. Department of Agriculture (USDA) civil rights regulations and policies, this institution is prohibited
from discriminating on the basis of race, color, national origin, sex, age, disability, and reprisal or retaliation for prior civil rights activity. (Not
all prohibited bases apply to all programs.)

Program information may be made available in languages other than English. Persons with disabilities who require alternative means of
communication for program information (e.g., Braille, large print, audiotape, and American Sign Language) should contact the responsible
State or local Agency that administers the program or USDA’s TARGET Center at 202-720-2600 (voice and TTY) or contact USDA through the
Federal Relay Service at 800-877-8339.

To file a program discrimination complaint, a complainant should complete a Form AD-3027, USDA Program Discrimination Complaint Form,
which can be obtained online at https://www.ocio.usda.gov/document/ad-3027, from any USDA office, by calling 866-632-9992, or by writing
a letter addressed to USDA. The letter must contain the complainant’s name, address, telephone number, and a written description of the
alleged discriminatory action in sufficient detail to inform the Assistant Secretary for Civil Rights (ASCR) about the nature and date of an
alleged civil rights violation. The completed AD-3027 form or letter must be submitted to USDA by:

Mail: U.S. Department of Agriculture Office of the Assistant Secretary for Civil Rights, 1400 Independence Avenue SW, Washington, D.C.
20250-9410; or Fax: 833-256-1665 or 202-690-7442; or Email: program.intake @usda.gov.

This institution is an equal opportunity provider.
For the full non-discrimination statement or accommodation inquiries, go to www.extension.iastate.edu/legal.
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