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The mission of AMRC is to continue to provide independent producers and
processors with critical information needed to build successful value-added
agricultural enterprises through the www.agmrc.org website. Resources and
events provided through the efforts of AQMRC are also intended to support
independent producers and processors that are submitting Value-Added Producer
Grants (VAPG). AgMRC strives to serve a national value-added agriculture
audience through its web platform and relationship with other Land-grant
universities and other technical assistance providers from across the country.

As a condition of its USDA Rural Development grant, the AMRC team at lowa
State University were tasked to aggregate and prepare two reports a year and
submit them to USDA. These reports summarize the activities completed semi-
annually, including website development and functions, value-added business,
economic analysis tools and outreach activities.

Agricultural Marketing Resource Center Website
Analytics
AgMRC Website Statistics

This period, the total number of page views was a total of 1,026,432 with an
average of 11,405 views per day.

Within the website, the top topics by pageview visited during this quarter were:

1. Rapeseed 25,288
2. Apples 15,682

3. Strawberries 14,823
4. Sweet Corn 11,912
5. Gooseberry 11,785
6. Avocados 11,210
7. Dates 11,014

8. Grapes 9,379

9. Dragon Fruit 7,827
10. Poultry 5,808


http://www.agmrc.org/
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April ' 195,589 6,519

May 267,814 8,639

June | 153,697 5,123

July | 179,522 5,791
August | 181,614 6,053
September | 205,361 6,845
October 219,072 7,066
November 206,617 6,887
December 211,498 6,822

TABLE 1 PAGEVIEWS FOR 2023-2025

Major Content Sections

The major content sections of the AgMRC website visits:

1. Commodities and Products — 731,922 pageviews
2. Value Added Agriculture — 124,551 pageviews

3. Renewable Energy — 142,301 pageviews

4, Business Development - 75,204 pageviews

Within the Commodities and Products section, the top three topics visited during
this period were:

1. Fruits — 184,408 pageviews
2. Grains and oilseeds — 120,779 pageviews
3. Vegetables — 107,200 pageviews

Within the Value Added Agriculture Section, the top three topics visited during
this period were:

1. Case Studies of VAPG Grand Recipients — 91,609 pageviews
2. What is Value Added Agriculture? — 11,535 pageviews
3. VAPG Program - 4,491 pageviews

agricultural marketing
resource center

AgMRC 3



January-March 2025 Quarterly Report

AgMRC Inquiries
EMAIL

AgMRC staff researched and responded to 26 e-mailed questions pertaining
updating value-added provider listings, business development, urban farming,
and organic crops, among many other topics.

PHONE CALLS

Between January 1-March 30, AgMRC staff reported having 21 toll-free phone
inquiries from 8 different states.

FACEBOOK

AgMRC’s Facebook page has garnered a total of 4,072 followers. During this
period the AQMRC Facebook page had 7 posts, which were seen by more than
2,776 people with 783 direct visits to the page.

YOUTUBE

The AQMRC YouTube channel continued promotion of the VAPG videos this
period, with 568 views, and has a lifetime total of 40,461 views. There are a total
of 112 VAPG videos now highlighting case studies across the country. The
channel now has 578 subscribers.

lowa State University Initiatives

Commodity Reports, Search Tools, and Food Systems Database
COMMODITY REPORTS

e Published sweetcorn report
e Worked on rapeseed, avocado, dairy, and millet tableau dashboards
e Updated the ISU justice statement in all dashboard reports

CONSULTANT SEARCH TOOL & FOOD SYSTEMS DASHBOARD
e« Temporarily turned off site while website content is updated by Courtney

o Worked on the following site improvements (before turning the site off)

- MFA via Email - OTP code implemented completely

- Removed the depreciated libraries and replaced with the newer
ones

- Fixed the issue of OTP's not getting delivered to users while login

AgMRC :
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- Enhanced the plain text with responsive Ul and added colors to the
text to make it look cleaner and neater for the resources list

- Fixed the issue of the map pointer, instead of pointing at a specific
location, it used to put a box

- Pinned one of the resources manually to Baltimore for one of the
user (as requested)

- Started implementing error handling to handle such issues in the
future

INNOVATIVE VALUE-ADDED PRODUCTS

e Researched data sources for identified products

o Created a report outline and began drafting content

e Identified existing farmers markets toolkits and resources for value-added
producers hoping to sell at farmers markets for the precedent reports and resource
guides.

e Started developing a list of individuals, organizations, and businesses to reach out
to for participation in the focus groups.

FOOD SYSTEMS TACTICS

The food systems team is continuing development on the food system tactics
project includes research and review of finalized tactics with the goal of
completion by December 2025. Each tactic will be published individually. Upon
completion of entire project, the tactics will be published in a booklet with
accompanying narrative on food systems framework.

VALUE-ADDED PRODUCT IMPORTANCE AT FARMERS MARKETS
AGRICULTURAL MARKETING SUMMIT

The planning committee is working to confirm the location for the 2025
conference in Indianapolis, IN and will be traveling for site visits in April/May.

Professional Service Agreements

Aquaculture Page updates

The contract for this was signed at the end of March. Greg Lutz will provide
updates for upcoming quarterly reports.

Model Farm

The Model Farm team has begun scouting locations in the three areas.
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AgMRC Subcontracts

MarketMaker

Data Mapping and Data Visualization

MarketMaker continues to improve on the advanced mapping capabilities. It is
currently available on the Search feature of all MarketMaker supported sites.
MarketMaker Business Pages

During this time period, MarketMaker staff purchased and refreshed the American
Community Survey data and the Consumer Preference census data from ESRI.
This allows one to make data comparisons for the years 2019 through 2023 for the
ACS data.
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FIGURE 1 MARKETMAKER DATA COMPARISONS

Directory and Database API Pilot Project

MarketMaker staff worked with various lowa groups on this project to build out
the lowa network, database, and plugins. MarketMaker staff have been serving on
the lowa Food System Coalition for the past year and this quarter made additional
progress. In addition, MarketMaker staff began working with Ohio and Nebraska
to build out their networks:

resource center


https://foodmarketmaker.com/business/search?qb=e30&c=null
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1) MarketMaker staff presented at the January meeting of the lowa Food
Coalition on MarketMaker plug-ins, which resulted in the Healthy Harvest
North lowa affiliation requesting a plug-in.

2) In February MarketMaker staff presented MarketMaker and the new
MarketMaker plug-ins to the Southeast lowa Food Web, a group of food
supply chain leaders in southeastern lowa..

3) Met with University of Nebraska staff to develop new YouTube videos for
their use and edits to the MarketMaker Buy/Sell Plug-In for Nebraska Farm
to School program.Ongoing AgMRC Support Tasks

Food Searcher Program - Enhancements and Expansions

During this time MarketMaker staff developed a YouTube video that explains the
FoodSearcher tool and how to use it to be placed on the MarketMaker site and the
AgMRC site.

Ongoing AgMRC Support Tasks
Outreach:

Each month MarketMaker staff emails out the MarketMaker TidBits Newsletter to
over 11,000 MarketMaker subscribers.

The January issue of TidBits
: ® included a feature on AgMRC

= Resources “Food Systems”,

& which sends the reader on to

T T o { AgMRC site for additional
I D B I S , : information. There is also an

MARKET@MAKER article about the upcoming

Practical Farmers of lowa
conference and Tradeshow.

The February issue featured the
AgMRC’s “Resources and News"” featuring FoodSearcher tool.

The March issue featured Value Added Producer Grant Application

Contributing to other AgMRC Projects:

MarketMaker staff worked on updating all Minnesota MarketMaker profiles in
February for an AgMRC Project involving Basil Harvest.
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https://www.healthyharvestni.com/
https://www.healthyharvestni.com/
https://www.youtube.com/watch?v=zWfIJMU23JI
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Conferences and Tradeshows:

MarketMaker was an exhibitor at the 2025 Practical Farmers of lowa, lllinois
Everything Local, lllinois Meat Processors, and USDA Ag Outlook Forum
tradeshows where we promote both MarketMaker and AgMRC and the
FoodSearcher Tool.

MarketMaker Presentations:

e lllinois Everything Local Conference: Dar Knipe was a featured speaker at
the conference where lllinois Department of Ag introduced the first
MarketMaker Buy/ Sell Plug-in on their site.

e USDA’s OUAIP Quarterly Roundtable March 31t MarketMaker staff
presented the MarketMaker program to approximately 200 USDA grant
recipients.

Cornell University
Heritage Grains

Cornell is working on gathering data and Dave Lamie will provide additional
updates for upcoming quarterly reports.

In accordance with Federal law and U.S. Department of Agriculture (USDA) civil rights regulations and policies, this institution is prohibited
from discriminating on the basis of race, color, national origin, sex, age, disability, and reprisal or retaliation for prior civil rights activity. (Not
all prohibited bases apply to all programs.)

Program information may be made available in languages other than English. Persons with disabilities who require alternative means of
communication for program information (e.g., Braille, large print, audiotape, and American Sign Language) should contact the responsible
State or local Agency that administers the program or USDA’s TARGET Center at 202-720-2600 (voice and TTY) or contact USDA through the
Federal Relay Service at 800-877-8339.

To file a program discrimination complaint, a complainant should complete a Form AD-3027, USDA Program Discrimination Complaint Form,
which can be obtained online at https://www.ocio.usda.gov/document/ad-3027, from any USDA office, by calling 866-632-9992, or by writing
a letter addressed to USDA. The letter must contain the complainant’s name, address, telephone number, and a written description of the
alleged discriminatory action in sufficient detail to inform the Assistant Secretary for Civil Rights (ASCR) about the nature and date of an
alleged civil rights violation. The completed AD-3027 form or letter must be submitted to USDA by:

Mail: U.S. Department of Agriculture Office of the Assistant Secretary for Civil Rights, 1400 Independence Avenue SW, Washington, D.C.
20250-9410; or Fax: 833-256-1665 or 202-690-7442; or Email: program.intake @usda.gov.

This institution is an equal opportunity provider.

For the full non-discrimination statement or accommodation inquiries, go to www.extension.iastate.edu/legal.
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